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The Home Economics Instructional Materials Center was established September 
1, 1967, as a continuing project. It is a cooperative project between the 
Division of Homemaking Education, Texas Education Agency, and the College 

of Home Economics, Home Economics Education Department, Texas Tech University 
at Lubbock, Texas. The instructional materials which are being developed 


» at the Center are intended to assist teachers and coordinators in promoting 
and teaching home economics gainful employment programs or consumer 
education. 


To provide a background of information for the establishment of the Home 
Economics Instructional Materials Center, a Planning Grant Project was 
approved by the Texas Education Agency for February 1 through August 31, 
1967. The major purposes of the Planning Grant Project were (1) to assemble 
and catalog an occupational reference library, (2) to develop procedural 
steps for preparation of instructional materials, and (3) to illustrate the 
first sequence of these steps, that is, to develop job analyses and to list 
competencies needed for employability of students. 


The present major objectives of the Home Economics Instructional Materials 
Center are (1) to develop instructional materials designed for use by 
students enrolled in cooperative part-time training programs and in pre- 
employment laboratory training programs in preparation for employment 

Y in occupations requiring home economics knowledge and skills, (2) to develop 
materials in consumer education, and (3) later to develop materials designed 
for use in home and community service programs. 
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FOREWORD 


The emphasis placed on consumer education by Part F of the Vocational 
Education Amendments of 1968 prompted the development of the two 
bulletins in Consumer Education, Parts One and Two, for use in teaching 
high school students. 


Because of the increasing complexity of the marketplace, it is imperative 
that home economists evaluate their past efforts in teaching in this area, 
update their teaching materials and emphases, and develop a philosophy of 
teaching Consumer Education based on decision-making and the management 
process. These are the beliefs which guided the development of the 
curriculum materials presented in Parts One and Two in the Consumer 
Education series. 


Facts concerning best buys soon become obsolete due to rapid technological 
developments and consequent changes in goods and services available. For 
this reason, little emphasis has been given to buymanship in the bulletins; 
instead, the major emphasis has been on decision-making as individuals and 
families use it in the management process. Consumer education taught from 
this point of view will remain timely. Such teaching will enable students 
to identify and analyze their values, needs, wants, resources, and goals 
and consequently will enable them to make rational decisions regarding the 
myriad of choices that confront them in the market place, regardless of 
the technological ‘changes which may occur. It is hoped that this kind of 
consumer education will contribute to family stability and happiness as 
students establish homes and begin the family life cycle. 


The Consumer Education Bulletins are designed for a one-semester course for 
both boys and girls at the 11th and 12th grade levels. The comprehensive 
coverage of the consumer education topic necessitated the presentation of 
the contents in two bulletins--Parts One and Two. The introductory pages 
are repeated in each bulletin as are the Tables of Contents. 


Both Parts One and Two contain four sections: Allocation of Resources, 
Consumer Buying, Consumer Citizenship, and the Consumer in the Economy. 


In Part One the sections follow this format: Behavioral Objectives, 
Suggested Learning Experiences, Key Points, and References for both students 
and teacher. Part Two contains a wide variety of related teaching-learning 
materials for both students and teacher. Among these are directions for 
making transparencies, instant slides, bulletin boards, posters, and other 
visuals; Suggestions for using simulation games, case studies, skits, 
stories, etc; illustrations of programmed instruction, objective tests, 
crossword puzzles, and cartoons. These may be used in carrying out one or 
more of the suggested learning experiences in Part One. 


Both Part One and Part Two are closely interrelated and supplement each 
other to provide students and teacher with the potential of achieving the 
behavioral objectives identified in Part One. Directions for using 
materials in Part Two are given in the Suggested Learning Experiences in 


Part One. References in Part One to the accompanying teaching-learning 
materials in Part Two are clearly identified. 


The learning experiences are written from the student's point of view for 
both boys and girls. Many learning experiences are included. The teacher 
is not expected to use all the suggested experiences given in these 
bulletins in one semester. She may adapt, supplement, and/or expand the 
Suggestions included in view of the specific needs, interests, abilities, 
and backgrounds of her students. The wide variety of experiences included 
should enable the teacher to select and assign those teaching-learning 
experiences that will help her students reach the objectives important to 
them. Many of the experiences may be used as means of evaluating the 
progress of students. 


“NOTES TO TEACHER" are inserted occasionally throughout the lists of 
learning experiences. These notes usually give specific suggestions and/or 
references to material in Part Two. 


Key points or summary statements of desired learnings follow each learning 
experience section. Student references and teacher references are included. 
Materials suggested in the teacher references give a broader, deeper cover- 
age of the topic under discussion than do the student references and should 
be helpful to the teacher for background information. The numerous. student 
references given enable the teacher to be selective in choosing those 
appropriate and available for her students. 
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INTRODUCTION 


Note to Teacher: If students are included in the planning of this course, 
or unit, in consumer education, they are more likely to become actively 
involved in the course and find it meaningful to their lives. 


A number of techniques may be used to gain from students the competencies 
they feel they need to be able to function effectively in the market place. 
One way this can be done is to ask students to respond to a Consumer 
Interest Inventory. You might want to ask students to work in buzz groups 
to list topics of interest in consumer education. Another possibility 
would be to read a story or describe a situation in which a bewildered 

and confused consumer made poor choices in the market place and use this 

as a basis for listing competencies needed by the consumer. Included on 
pages xiv and xv is an example of a Consumer Interest Inventory. Directions 
for administering this inventory follow. 


Directions: Listed on the inventory are some topics which are 

a part of the area of consumer education. In the column labeled 
"HAVE STUDIED," write "X" below "Yes" beside each topic you have 
studied in school, church, or club; mark "X" below "No" if you 
have never studied this topic. In the column labeled "IMPORTANCE 
OF INCLUDING IN THIS COURSE" indicate with an "X" the importance 
of including each topic in this course or unit on consumer 
education. For example, if you feel that "Values" are a "Very 
important" topic to include, place "X" under "Very Important" 
beside the word "Values;" if you feel they are "Of Some 
Importance," place "X" under this column. 


Note: Even though you checked that you have studied a topic, 
you may feel that it is important to include it. If, however, 
you feel that you have a good understanding of the topic, 

you may feel that it is of little importance. Likewise, a 
topic you have never studied may or may not be of importance 
to you for this course. Mark the inventory as accurately 

as you can. Do not skip any items. 
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PART ONE 
SECTION ONE: ALLOCATION OF RESOURCES 


Home Economics Section One 
Instructional Materials Center Unit I 
Lubbock, Texas 


SECTION ONE: ALLOCATION OF RESOURCES 
UNIT I: Management, What It Is 


BEHAVIORAL OBJECTIVES 


Be able to (1) define management 
(2) explain the over-all purpose of management 
(3) identify the factors involved in management 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 81-82 in Your Family and Its Money by Thal and Holcombe, 
pp. 14-20 in Management for Better Living by Starr, or pp. 10-12 in 
Managing Livingtime by Raines to see what management is, why management 
is important, and the process involved in management. 


2. Discuss such questions as: What is the meaning of management? Why is 
management important to our lives today? What is the process involved 
in management? When should the management process be used? 

3. View a transparency on what home management is (see Part Two, p. 3). 


Notice the relationship between family resources and achievement of 
goals. Discuss. 


KEY POINTS 
Management is largely a mental process which is made up of many decisions 
directed toward a certain goal or goals. 
Management consists of three parts: planning, controlling, and evaluating. 
The ability to manage can be learned. 


Management needs to become a vital part of our everyday lives. 


REFERENCES 


STUDENT: 
Books 


Raines, Margaret. Managing Livingtime. Peoria, Illinois: Charles A. 
Bennett Company, Inc., 1964. 


Starr, Mary Catharine. Management for Better Living. Boston, Massachusetts: 
D.C. Heath, 1963. 


Thal, Helen and Holcombe, Melinda. Your Family and Its Money. Boston, 
Massachusetts: Houghton Mifflin Company, 1968. 


TEACHER: 
Book 


Gross, Irma H. and Crandall, Elizabeth. Management for Modern Families. 
New York, New York: Appleton-Century-Crofts, 1963. Chapter 1. 
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SECTION ONE: ALLOCATION OF RESOURCES 
UNIT II: Values, Goals, and Standards 


BEHAVIORAL OBJECTIVES 


Be able to (1) distinguish between values, goals, and standards and 
determine their relationship to each other 
(2) identify individual differences in values, goals, and 
standards 
(3) realize that people who have different values, goals, and 
Standards may have conflicts in relating to each other 
(4) clarify your values, goals, and standards 


SUGGESTED LEARNING EXPERIENCES 


a 1. Write on a sheet of paper what you think of when the word "value" is 
mentioned. Share your idea with the rest of the class. Do you all 
have the same idea of what "value" means? 


2. Read pp. 17-19 in Your Family and Its Money by Thal and Holcombe; 
pp. 4-5 in Money Management; Your Shopping Dollar, a pamphlet from 
Household Finance Corporation; or pp. 116-118 in Relationships: A 
Study in Human Behavior by Westlake to clarify what values are and 
how values affect the way money is spent. 


3. Decide on the values you think the teen-age puppets have by just 
looking at the couples. (The puppets are from the J.C. Penney, Inc. 
materials in either "How to Furnish a First Home" or "Financing a 
New Partnership" kit.) Then listen to the description of their values. 
Are your ideas the same? Can you sometimes tell by looking at a 
person what some of his values are? Explain. 


4. List several of your values. Ask your mother and father to list 

a) their values. Compare your list with that of your parents. Are they 
. they same? different? Which values are the same? different? Why? 
Would you be able to rank your values in order of their importance? 
Why is this difficult to do? Are these the same values that were 
important to you three years ago? 


5. Take the Forced Choice Value Test (see Part Two, p. 4). Tabulate the 
a results. Then take another value test, if possible, such as the one 
in the Michigan State Extension Bulletin, No. E 648; Allport, Vernon, 


To 
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Lindzey's, Study of Values, 3rd edition; or ask your guidance counselor 
for another value test. Are the results similar? If not, why do you 
think there is a difference? Do you agree with the findings? Why or 
why not? Compare these test results with the list made by you and your 
parents. Are the results consistent? 


Participate in a discussion on such questions as: Where do we secure 
our values? Why do we need to recognize our values? Can values be 
changed? Should people impose their values on others? Explain. 

What do you think are the major American values? How do values 
relate to our life styles? 


Fill in the Values Questionnaire (see Part Two, p. 10) to help you 
recognize how values influence behavior. Discuss with your classmates 
how they answered some of the questions. 


View the instant slides on Directing Your Dollars adapted from the 
Institute of Life Insurance (see Part Two, p. 13) to identify ways in 


which the use of money reflects one's values. Discuss. [NOTE TO TEACHER: 


Instructions and materials for preparing these instant slides are found 
on p. 12 in Part Two. ] 


Select a book or magazine article about a famous person who has 
impressed you, or read about values in another culture in a book such 
as Fifth Chinese Daughter by Jade Snow Wong or The Diary of a Young 
Girl by Anne Frank. Ask your librarian to help you select a book or 
article for this assignment. Write a paper on the values you feel 
that person held and the sources of his or her values. How do values 
relate to his or her life style? Justify your reasoning. 


Watch a current movie, TV show, or play and examine it for values. 
Write a short paper on the values held by one of the characters. 


Read pp. 26-31 in Management for Better Living by Starr, pp 19-21 in 
Your F gy and Its Money by Thal and Ho combe, or pp. 6-9 in the 


ee 


see how "goals are related to values. Notice the difference between 
Short-term and long-term goals. Discuss. 


Look up the word "goals" in the dictionary and compare this definition 
with the definitions secured from the readings. Discuss. 


Look at a flannel board (see Part Two, p. 22) that shows how values 
influence goals. Participate in a discussion on how values are 
related to both short-term and long-term goals. What are some of the 
factors that must be considered in establishing goals? 


Work in small groups and, from the list of items below, decide which 
would be short-term goals and which would be long-term goals. 


A new dress for the Jr.-Sr. Prom Cowboy boots 

A new car A position on the "A" 

A tape deck for my room team in basketball 

A record album Passing grades on semester 
A college education exams 

A vacation home at the lake A good job 
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Listen to all groups report their decisions concerning short- and 
long-term goals. Do all groups agree? Why or why not? 


Use the format of the flannel board and identify a value that is 
important to you. Develop long-term and short-term goals you want 
to reach because of that value. 


List some short-term goals and some long-term goals that are very 
important to you. Try to arrange them in the order of their 
importance to you. Ask your family to list their short-term and 
long-term goals. Compare their listing with yours. 


Keep a record of your money expenditures for a period of about two 
weeks. Study your record in terms of your values and goals. How did 
the results relate to your values and goals? Do you present spending 
habits appear to help or hinder you in reaching your goals? What 
changes would you make? 


keeper and My Family Loves It by Jean H. Maysilles and I've Found a 
Schedule That Really Works by Norma Duerst, to see what their values 
and goals are. Do you agree with their philosophies? Why or why 
not? 


Read the book, Mama's Bank Account by Kathryn McLean to determine the 


values that this family holds. Were they forced upon them? What were 
the goals of this family? 


a - 


to help you clarify your own goals. 


Take the case study of Mrs. Esther Strom (see Part Two, p. 36) and 
analyze it for the values she holds. What is her goal? Choose 
another of the case studies given in the article, Poverty, U.S.A. 
(see Part Two, p. 31), and analyze it for values and goals. 


Read pp. 371-378 in Management for You by Fitzsimmons and White or 
pp. 60-62 in Your Family and Its Money by Thal and Holcombe to under- 
stand what is meant by standard of living and level of living. 


Discuss such questions as: What factors influence our standard of 
living? What is the difference between level of living and standard 

of living? What is the relationship between standards and standard 

of living? How do certain standards originate? What standards are 
traditional in your community? What is meant by living on one standard 
of living but dreaming on a mental standard of living? How can 
flexibility in standards help a family adapt to changing circumstances? 
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Look at the puppets again from the J.C. Penney's kit on How to Furnish 


a First Home or Financing a New Partnership to see what conflicts 


existed between their standard of living and their level of living. 
What suggestions for solving their problems do you have? 


Look at a bulletin board to see the relationship of values, goals, 
and standards (see Part Two, p. 37). Discuss how these three factors 
influence our standard of living. 


Fill in the chart (see Part Two, p. 39) to see if you can distinguish 
between values, goals, and standards. Compare and discuss. What 
accounts for differences of opinion? 


eee 


families described on p. 42 in this article? What values do these 
goals reflect? Since all five families have a similar standard of 
living, how do you account for the differences in their values and 
goals? Why did each family seem dissatisfied with its own way of 
life? [NOTE TO TEACHER: Give students the first three pages of the 
article to read and discuss, then give them the last three pages, as 
indicated below. ] 


Tell which of these statements you think is true and justify your 
reasoning. (a) If each family had managed its income better, they 
could have had most of the benefits they envied the other families 
for having. (b) Most families have to establish spending priorities 
and purchase goods and services that give them the most satisfaction, 
realizing that some things must be given up. 


Finish reading the article when your teacher gives you the rest of it. 


Were you surprised at the facts behind the scenes? What had you 
expected? 


KEY POINTS 


A value is always important to the person who holds it; it is desirable 
and satisfying; it has the ability to develop in a self-creative way; and 
it tends to endure. 


The rank order of an individual's or family's values may vary in different 
Situations. 


Values serve as guides for developing goals. 


Families holding similar values may seek different goals.3 


The extent to which goals are realistic is affected by the assessment of 
resource potential. 
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Standard of living is the term used to indicate the level at which families 
aspire to live as represented by the quality and kinds of consumer goods 
they seek to enjoy .2 


Level of living indicates the level at which families actually do live, 
based on the amount of money they have to spend. 


Flexibility in standards influences adaptibility to changing circumstances .3 


Clarity of values, goals, and standards is affected by experience in 
management. 


Management by individuals and families reflects differences in values, 
goals, and standards. 


Some of the most influential and compelling values are held unconsciously. 3 
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SECTION ONE: ALLOCATION OF RESOURCES 
UNIT III: Needs and Wants and Family Life Cycle 


BEHAVIORAL OBJECTIVES 


Be able to (1) identify some of the needs common to most families 

) comprehend the different stages of the family life cycle and 
the characteristics of each stage 

) become aware of and examine differing wants and needs of the 
family throughout the family life cycle 

examine the differences in individual wants and needs 


interpret your wants and needs 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 17-19 in Managing Livingtime by Raines, pp. 31-41 in Your 
Family and Its Money by Thal and Holcombe, or pp. 2-11 in Relationships: 
A Study in Human Behavior by Westlake to clarify the difference be- 
tween wants and needs, and to see how people meet their needs. Discuss. 


2. View the filmstrip Umpteen Ways of Shopping from the J.C. Penney's 
kit on Decision Making for Consumers to see how external forces 
contribute to family's wants and needs. Discuss. 


3. Watch a flannel board presentation on Maslow's Hierarchy of Needs to 
see the basic needs of people. [NOTE TO TEACHER: See Part Two, 
p. 46 to help with the presentation.] Find realistic examples to 
illustrate the various needs. Discuss these needs. 


4. Discuss in small groups such questions as: What is the relationship 
between one's values and the ways in which his needs and wants are 
met? What major needs do people have? What are the needs that must 
be considered in planning the expenditure of money? Do all families 
have the same needs? What are some of the reasons for differences in 
individuals' wants and needs? How do social group pressures affect 
needs and wants? What are some of the wants and needs of teen-agers 
today? 


5. Participate in a role-playing situation showing how different cultures 
influence individual and family needs and wants. Discuss backgrounds, 
traditions, and goals of individuals in each role-playing situation. 
Discuss such questions as: What is the result when individual and 
family needs and/or wants differ? How does your family influence 
your wants and/or needs? 
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Make two columns on your paper, one for needs and one for wants. Write 
jtems such as the following in the appropriate column: food, wig, 
housing, radio, stereo, car. Add to this list some items you need and 
want. Do the items in your columns agree with those of the rest of the 
class? Why or why not? 


View the filmstrip, Our Role as Consumers, by the Institute of Life 
Insurance to gain a better understanding of wants and needs in 
relation to our role as consumers and to examine the external forces 
that contribute to needs and wants. Discuss the questions in the 
filmstrip. 


Read pp. 2-8 in Housing and Home Management by Lewis, Burns, and Segner; 
pp. 10-16 in Your Family and Its Money by Thal and Holcombe; pp. 38/7- 
409 in Living in Families by Smart and Smart; or pp. 3-25 in Family 
Development by Duvall to become acquainted with the various stages of 
the family life cycle and the characteristics of each stage. 


Watch a flannel board presentation on the various stages of the life 
cycle to see what proportion of time is spent in each of the stages. 
Discuss. [NOTE TO TEACHER: See p. 13 in Family Living by Duvall for 
an example of the various stages in the family life cycle. ] 


Read The Family Life Cycle of Ted and Norma by Dr. David Fulcomer 
(see Part Two, p. 49) to aid in thinking through the different stages 
of the family life cycle and the characteristics of each of the stages. 


Work in small groups to analyze the characteristics of one of the stages 
of the family life cycle. Share your findings with the rest of the 
class by using the circle graph from the flannel board presentation of 
the family life cycle and other illustrative materials, such as 
transparencies, pictures, charts, slides, or filmstrips, to help make 
your report interesting. Be sure to include goals you think are 
important at that particular stage and discuss how changing roles 
influence these goals. Tell how the goals are interwoven and why 

they are important at each stage of the life cycle. [NOTE TO TEACHER: 
Students might enjoy making their own filmstrips as part of this pro- 
ject. A kit for making filmstrips is available from Hudson Photographic 
Industries, Inc., Irvington-on-Hudson, New York 10533. Filmstrips 

are made on "U" Film, which is a tough plastic film with a blank 

surface that can be written or typed upon, erased and reused, in color 
or black and white. It is made to the exact size of standard film- 
strip (35mm.).] 


Listen to a symposium composed of people or couples at different stages 
in the life cycle. Describe some of the problems and needs they have 
encountered at the different stages. Discuss such questions as: At 
what stage in the life cycle does the homemaker have the most time? 
the least time? When does she probably have the most energy? the 
least energy? When does she probably have the most money? the least 
money? Is it possible for families to be in several stages at the 
Same time? If so, explain. Is the life cycle the same for all 
families? Explain your answer. How can families provide for their 
own welfare in each stage? How does society help families provide for 
their needs and wants? 
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13. Find pictures in a magazine or book showing as many stages of the 
family life cycle as possible and discuss how each stage affects 
wants and needs. 

14. Find and bring to class a picture, poem, cartoon, or song to show how 
people meet their needs or satisfy their wants. Be prepared to share 
your example with the rest of the class. Discuss. 


15. Use the hypothetical situations (see Part Two, p. 59) to clarify wants 
vs. needs. 


KEY POINTS 


All people have the same basic needs. 

Families' wants and needs change as the family life cycle changes. 
Individuals in a family may have different wants and needs. 

Different factors influence a person's wants and needs. 

Individuals and families have the responsibility to provide for their own 
welfare beyond the basic expectations of, and protection provided by 


society. 


Value systems are developed as a person's needs are met, as_he thinks about 
and reacts to his experiences, and as he adjusts to change.! 


The family life cycle is a way of looking at most families' needs and 
wants as they journey from one stage to another. 
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SECTION ONE: ALLOCATION OF RESOURCES 


UNIT IV: Resources 


BEHAVIORAL OBJECTIVES 


Be able to (1) recognize human and material resources 

(2) suggest ways of adding resources or combining resources to 
reach goals 

(3) show how resources can be used in a given situation 

(4) identify and relate available resources to individual and 
family needs 

(5) explain factors that affect and change the availability of 
resources 

(6) recognize the relationship between one's values, goals, and 


Standards and his use of resources 


SUGGESTED LEARNING EXPERIENCES 


1. Write what comes to your mind when the word "resources" is mentioned. 
See what the other class members think. Look at your definition again 
after you have done the reading on resources. If necessary, change 
your original definition. 


2. Read pp. 26-31 in Management for Better Living by Starr, pp. 347-367 
in Management for You by Fitzsimmons and White, or Chapter 4 in Your 
Family and Its Money by Thal and Holcombe to secure a better under- 
standing of resources. Discuss such questions as: What resources 
are available to everyone? Which ones are limited? How can people 
increase their resources? 


3. View the 3M transparencies (Home Economics 25G, 25H, or see Part Two, 
p. 63) to help you identify some of your own human and material 
resources. 


4. Make a list of all the resources you can think of that are available 
to you. Tabulate your list with the rest of the class. Does your 
list include resources other than time, energy, and money? Look at 
the list and divide the resources into human and material categories. 


5. Read the article, Toward Self-Actualization: Managing Resources (see 
Part Two, p. 65), to see how human resources should be managed and not 
manipulated in order for a person to develop toward self-actualization. 
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Discuss this article. Do you agree with the points made in the article? 
Why or why not? 


Interview some homemakers to see what resources they feel are available 
to them. Do they see that resources consist of more than time, energy, 
and money? If so, what additional resources do they recognize? Do 
they seem to manage their resources? Explain your answer. 


Watch a flannel board presentation which shows how to identify resources 
and select goals that will lead a person toward sel f-actualization. 
[NOTE TO TEACHER: See Part Two, p. 88, to help with this experience. ] 


Think of two widely different goals you would like to reach. Explain 
or show how you can use different forms or combinations of resources 
to reach these goals. 


Draw from a box a picture or name of something a family might want or 
need. Some examples of these items are a patio and outdoor barbecue 
facilities; a family vacation or outing; painting and refinishing the 
interior of the house. Think of ways this item might be obtained 
without the use of money or at a reduced cost because other resources 
were used. Share your ideas with the class. 


List several services you perform for yourself, such as setting your 
hair or washing and pressing your clothes. Estimate the "money value" 
of these services. Consider members of your family and tell how they 
Supplement family income through their services and resources. 


Think of a resource that you had not considered as one before. Tell 
what this resource means to you now. 


Find a cartoon that illustrates the wise use of resources. Share it 
with the rest of the class. Make a bulletin board of all the cartoons. 
Consider such factors as use of time, energy, money, talent, and 
abilities. Formulate statements regarding the wise use of resources. 


Develop a circle graph (see Part Two, p. 68) to show how time is spent 
during the lifetime of a man 70 years of age. Then develop a time 

block of how you spend your time at intervals of 15 minutes for a period 
of 48 hours. How would you evaluate your use of time? What changes 
could you make to improve your use of this resource? How would this 
affect your use of the other resources available to you? 


Review the filmstrip, Our Role as Consumers , by Institute of Life 
Insurance to see the role of a consumer in relationship to needs, 
wants, and resources. Discuss the questions presented in the film- 
strip. What roles do we perform? 


Read the case studies (see Part Two, p. 69) and related articles in 
Penney's Forum on "Self-Actualization Through Management of Resources" 
and "An Economist and Anthropologist Comment on Use of Resources" (see 
Part Two, pp. 76, 80) to secure additional information on resources. 
Then fill in the chart (see Part Two, p. 85) to help you analyze the 
various case studies in regard to resources. Discuss (see Part Two, 
p. 86 for questions). 
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Read the articles, Resources--What Do We Mean? and Managing Resources 
to Achieve Goals (see Part Two, p. 89 and 93), to see what resources 
mean and how people manage resources in order to achieve goals. 
Discuss these two articles. 


Take some of the resources such as time, energy, knowledge, health, 
community facilities, and skills, and relate these to the family 

life cycle. Some questions might be: When does the homemaker have 
the most time? least time? When does the homemaker probably have 
the most energy? least energy? How can knowledge help a family save 
money? Discuss other resources, also. 


Discuss questions in regard to resources, such as: Where can a family 
go for help when their home is destroyed by a tornado? Where can an 
older single person secure additional resources? What resources are 
available to a husband who is unemployed? What help is available 

to a family who has a handicapped child? 


Write a paper describing a situation in which you have used resources 
to good advantage. Describe a situation where you feel you did not 
make wise use of your resources. Be sure to justify your conclusions. 


Read the case situation, Help (see Part Two, p. 98), and answer the 
questions at the end of the story. This should help you apply the 
information on resources. Save this story to use again in the 
decision-making process. Also keep your answers to the questions so 
you will not have to do them again. 


Unscramble the following terms and put them in the right category of 
human or material resources: knowledge, time, interest, food, money, 
skills, health, shelter, community facilities, services, transportation, 
private facilities. Be sure to add a few of your own. 


Take the case stories of Joseph Crowley and Esther Strom (see Part Two, 
pp. 34 and 36) and list the resources these persons have available. 
What additional resources might be available to them? 


Fill in the chart, My Resources (see Part Two, p. 100), to help you 
assess the resources you have available, or use the chart on p. 11 of 


— 


KEY POINTS 


The perception of available resources may enhance or limit the management 
potential of individuals and families. 
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The assessment of a resource in terms of other resources or managerial - 
activities clarifies its contribution to management. | ? 
The availability and/or scarcity of resources affect the range of choices. ! 

Different forms or combinations of resources may yield similar satisfactions. | 


The cost of using resources for any purpose is that which must be given up 
because of such use. 


The optimal_use of resources varies with differences in families and 
Situations. 


The changes in the circumstances accompanying family life Stade influence 
the availability of resources and the demands made upon them. 


Families differ in resources available to meet economic needs and risks.|! 


Both human and material resources can be used to meet individual and family 
goals. 


Resources available to individuals and families are limited and vary with 
changing situations and stages in the family life cycle. 


Efficient use of all available human resources may reduce the cost of 
material resources. 


Different resources or combinations of resources can be used to reach the q 
same goal. 
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SECTION ONE: ALLOCATION OF RESOURCES 


UNIT V: Decision-Making Process 
BEHAVIORAL OBJECTIVES 


1) define the term "decision" 

2) identify the factors involved in making a decision 
(3) identify the steps in the decision-making process 
(4) apply the decision-making process 


Be able to 


SUGGESTED LEARNING EXPERIENCES 


1. Take the pre-test on decision-making to see how much you know con- 
cerning this process (see Part Two, p. 101). 


2. Make a list of some of the decisions you or your family face to 
identify problems to which you can apply the decision-making process. 
Do not sign your name to the paper. [NOTE TO TEACHER: Use this list 
to help plan realistic problems for the class to solve. ] 


3. Read pp. 10-14 in Management for Better Living by Starr; pp. 163-167 
in Living in Families by Smart and Smart; pp. 16-19 in Managing 
Livingtime by Raines; or pp. 84-101 in Your Family and Its Money by 
Thal and Holcombe to find out what a decision is, the characteristics 
of a decision, and the factors involved in making a decision. 


4. Work in small buzz groups and discuss questions as: What is a decision? 
What are the characteristics of decisions? What factors are involved 
in making a decision? When is a decision not a decision? 


5. Make a bulletin board to show how the various factors influence 
decisions. Discuss these factors. 


6. Think of a decision you made today and identify the factors that in- 
fluenced your decision. Share with each other the decisions you made. 
Discuss these questions: How did you arrive at these decisions? 

Were they based on past experience, chance, habit, emotion, snap 
judgment, or some other factor? Give at least one example of a 
decision you have made that was based on each of these influences: 
habit, emotion, past experience, and snap judgment. Classify the 
decisions of your classmates according to these categories. 


Ea 


les 


(ho 


die. 


Read Chapter 5 in Your Family and Its Money by Thal and Holcombe; 
pp. 10-12, 34-40 in Management for Better Living by Starr; or pp. 16- 
22 in Managing Livingtime by Raines, to see what is involved in making 
a decision and the steps involved in making a decision. Discuss. 


View the transparency on the decision-making process from the J.C. 
Penney kit, Decision Making for Consumers, to clarify the steps in 
decision-making in your mind. [NOTE TO TEACHER: If this kit is not 
Sta use the diagram of the decision-making process in Part Two, 
Del Ges 


Follow the steps in decision-making as you and your teacher analyze 
Ann Marie's selection of a hairpiece from the J.C. Penney kit, 
Decision Making for Consumers. Discuss and clarify each step of the 
decision-making process. 


Analyze Henry Buys a Hotrod, as a class, to gain further experience 
in using the decision-making process. Use the Steps in the decision- 
making process (see Part Two, p. 104). 


Read the situation, Mrs. Howe Goes to the Circus (see Part Two, p. 106). 


Use the steps in decision-making to help Mrs. Howe solve her problem. 
Follow the questions given with the story to guide your thinking. 


Make a bulletin board to review the Steps in making decisions (see 
Part Two, p. 107). 


Work in small groups and use the decision-making process to solve a 
problem given to you by your teacher. [NOTE TO TEACHER: Use some of 
the decisions students listed in the second learning experience.] If 
necessary, refer to the bulletin board showing the steps in making 
decisions. Report to the class how you solved the problem. See if 
the class agrees with the way you solved the problem. 


Review the decision you made in the previous situation and analyze the 
decision in relation to such questions as: To what degree was the 
decision rational? emotional? based on habit or past experience? To 
what extent was examination of alternatives necessary? Why? What 
factors were most influential in the final decision? In what ways is 
the decision flexible? inflexible? How did clarification of values 
influence choice of goals? When more than one person is involved in 

a decision, what complexities arise? 


Participate in the academic game, Life Career, by Western Publishing 
Company to practice making decisions. [NOTE TO TEACHER: This game 
takes from one to six hours to play.] 


Listen to a student give a review of the book, Cheaper by the Dozen, 
by Gilbreth and Carey to see how this family made decisions. Be sure 
to look for types of decisions, simple or complex; and goals, long- 
or short-term; factors that influenced the decisions; and evidences 
Of the decision-making process in action. Discuss. 


Play the game, Decision-Making, to see if you understand the termi- 
nology used in decision-making (see Part Two, p. 109). 
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See the filmstrip, Marriage and Money, by the Institute of Life 
Insurance. Write a paper or discuss the following questions: 
a. If I were the couple, I would 

b. The reason I would make this decision is 

Show how you used the decision-making process to arrive at your 
answer. 


Analyze the filmstrip you just viewed to identify some of the ad- 
vantages of using the decision-making process. List and discuss 
the advantages. 


How did your plan differ from your classmates' plans? 


Take the post-test on decision-making (see Part Two, p. 101) to see if 
you can apply the decision-making process to one of your problems 
or a problem given to you by your teacher. 


Review the story called Help. Answer the following questions about 

live 

a. What is Judy's problem? 

b. What goals does she want to reach? 

c. What values does Judy seem to hold? 

d. To help her plan a solution to her problem, consider the alter- 
natives listed below. 


ALTERNATIVE 1. Take Sally in her own (Judy's) car to the doctor. 
Call the child's parents and tell them about the accident and ask 
them to meet her at the doctor's office to pick up their little 
chia te 


ALTERNATIVE 2. Call a cab for Sally. Help her get on her way to 
the doctor's office. Arrange for a neighbor to keep the child. 


ALTERNATIVE 3. Call her date and ask him if they could possibly 
arrive late at the Fireman's Ball, explaining the emergency that has 
arisen--then--take Sally to the hospital and the child to another 
baby-sitter. 


Answer these questions about each alternative: 


1. What would be the results or outcome of following this alternative’ 


2. Would she reach her goal? 

3. What resources would she have to use? Does she have enough of 
each of these resources to pursue this alternative? Would the 
outcome be worth the resource cost? 

4. If she chooses to do this, what can she fix for Supper? 

5. How might her feelings, values, and previous experiences 
influence her decision? 

6. What steps still would need to be taken (or decisions made)? 


e. Which one do you think she should choose and why? 
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f. Do you think she would be willing to live with the consequences of 
this decision? Explain. 8 


21. Read the book, The Story of the Trapp Family Singers, by Maria Augusta 


Trapp. Use the Case Analysis on Decision-Making (see Part Two, 
p. 112) and analyze the story according to the outline. 


KEY POINTS @ 


Decision-making reflects varying degrees of rationality. ! 


Decisions are affected by the interaction of factors which influence 
managerial behavior. 


Rational decisions Rep ees eUe choices resulting from logical analyses: of the 
elements of situations. 


The decisions of individuals and families reflect differences in the 
perception of goals and goal achievements . | 


Satisfactory decisions may involve family members in different ways at 
different times. 


Disadvantages as well as advantages are usually inherent in the alternatives 
involved in a decision or choice. | € 


Risk and uncertainty in decision-making vary with people and situations. |! 
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SECTION ONE: ALLOCATION OF RESOURCES 
UNIT VI: Management Process 
BEHAVIORAL OBJECTIVES 


Be able to (1) identify reasons management is important in our lives 
(2) apply the management process 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 14-19 in Management for Better Living by Starr or pp. 74-82 
in Your Family and Its Money by Thal and Holcombe to understand the 
steps in the management process. Discuss these steps. 


2. View the 3M transparencies, No. 25, The Rational Decision-Making 
Process, to review the management process. [NOTE TO TEACHER: Trans- 
parencies A-M cover the planning phase of the management process; 
N-0, the controlling phase; and P-T, the evaluating phase. ] 


3. Develop a bulletin board or visual aid showing the elements and steps 
involved in the management process (see Part Two, p. 114). Use this 
visual as a guide to help you analyze examples of the management 
process in action and to help you apply this process to a problem 
you will be given later. 


4. Read the story, "Getting Dad Back into the Family" in Management in 
Families, Decision-Making from Michigan State University, Cooperative 
Extension Service. Identify elements in the story related to planning, 
controlling, and evaluating. Discuss these question as you analyze 
the story: 


A. Planning: What was the problem this family faced? What was their 
central goal? What does this reveal about the values they hold? 
What resources did this family have in abundance? What resources 
were limited? What were their greatest resource expenditures? 
Could they afford this? What was the original big decision made 
during the planning stage? 


B. Controlling: What were some of the little decisions made during 
the controlling stage that contributed to the success of the big 
decision and the family's reaching its goals? What were some of 
the circumstances this family could not control? 
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C. Evaluating: As you evaluate this family's solution to their 
problem, do you think you would have been as pleased with it as 
they were? Why? Discuss alternative solutions that might suit 
other families better. What would be the possible outcome of each 
alternative? What resources would be required to carry it out? 


5. Work in small groups to apply the management process to the problems 
of the couple in the filmstrip, Marriage and Money, from the Institute 
of Life Insurance. Use questions similar to the ones in the preceding 
experience to guide your thinking. Discuss your proposed plans with 
the class. 


6. Read the situation, Honeymoon or House (see Part Two, p. 116), and 
apply the management process to this situation. 


7. Play the game, Management Roulette (see Part Two, p. 118), to review 
management terminology. 


8. Fill in the crossword puzzle on Management Mix on p. 27 of the December, 
1969 issue of What's New in Home Economics to review management 


terminology or, as a Class project, build a crossword puzzle. 


KEY POINTS 


Decision-making reflects varying degrees of rationality. ! 


Decisions are affected by the interaction of factors which influence 
managerial behavior. 


Rational decisions represent choices resulting from logical analyses of the 
elements of situations. | 


The decisions of individuals and families reflect differences in the 
perception of goals and goal achievements. 


Satisfactory decjs ions may involve family members in different ways at 
different times. 


Disadvantages as well as advantages are usually inherent in the alternatives 
involved in a decision or choice. 


Risk and uncertainty in decision-making vary with people and situations. | 


Organization is the way in which individuals and families carry out 
activities. 


The eeu tah of different individuals and families differs in aim and 
effect. 


Plans may incorporate more than one decision. ! 
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The implementation of plans may involve_reappraisal and adjustment of 
procedures and coordinating activities. 


Individuals and families may facilitate_management through creating routine 
procedures and coordinating activities. 


The ways in which plans are communicated may affect their implementation. | 
Effective organization is related to optimal use of resources .| 


Anticipated outcomes and incentives energize organizational processes. | 


REFERENCES 


STUDENT: 
Books 


Starr, Mary Catherine. Management for Better Living. Boston, 
Massachusetts: D.C. Heath and Company, 1963. 


Thal, Helen and Holcombe, Melinda. Your Family and Its Money. Boston, 
Massachusetts: Houghton Mifflin Company, 1968. 


Periodicals 


Management in Families, Decision-Making. Michigan State University, 


Cooperative Extension Service. September, 1964. Extension Bulletin 
453. 


"Management Mix," What's New in Home Economics. Vol.33, No.9, 


December, 1969. p. 27. 


TEACHER: 
Book 


Gross, Irma H. and Crandall, Elizabeth. Management for Modern Families. 
New York, New York: Appleton-Century-Crofts, 1963. Chapter 4. 


S| —_— sO 


Home Economics Curriculum Development. Washington, D.C.: American Home 
Economics Association, 1967. 


31 


Visuals 

The Rational Decision-Making Process. Home Economics 25-A-T. St. Paul, 
Minnesota: 3M Company, 3M Education Press, 1968. 

New York, New York: Institute of Life Insurance, 


Marriage and Money. 
277 Park Avenue. 


32 


Home Economics Section One 
Instructional Materials Center Unit VII 
Lubbock, Texas 


SECTION ONE: ALLOCATION OF RESOURCES 
UNIT VII: Budget or Spending Plan 


BEHAVIORAL OBJECTIVES 


Be able to (1) comprehend the importance of setting up some type of 
spending plan 

(2) examine various types of budgets 

* select a personal budget plan that is suitable 

4 


apply the management process to setting up a budget 


SUGGESTED LEARNING EXPERIENCES 


1. Write the first word that comes to your mind when the following terms 
are called out: bargain, rent, utilities, flexibility, planned spending, 
a charge account, donations, insurance, savings, fixed income, emergencies, 
budget. Put a star by each word that has an unpleasant association for 
you. Compare your ideas with those of the other members of the class. 
With which words did you have an unpleasant association? Why? 


2. Ask for a volunteer to put all the money he has with him on the desk, 
tell when he will secure more money, and identify the expenditures he 
has to make with this amount of money and tell how he will allocate 
this money. Discuss such questions as: Does your family budget? Do 
you budget? How does it work for your family? For you? How does your 
family reach long-term goals? Is your plan written? How often do you 
examine it for adjustments? Do you use the envelope system? 


3. Conduct a survey to determine the various ways students in your school 
obtain money and the frequency with which they receive it (see Part 
Two, p. 120). Ask such questions as: Do you earn your money; receive 
allowances, doles, or gifts; or receive money in a combination of these 
ways? Do you receive your money on a weekly, monthly, or irregular 

A basis? What are the major items for which your money is spent? 


4. Keep a record of all your income for the next two weeks, indicating 
sources from which it is received. Also keep a record of all expend- 
itures. You will use this information later in this unit to analyze 
your spending habits. 


, 5. View the Visual Master TM 10--Basic Budgeting--from Coed to introduce 
general principles of money management and budgeting as they apply to 
teen-agers. Discuss. 
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Review the story of Mama's Bank Account by Kathryn McLean. When Papa 
brought home his week's earnings, what did Mama do? When all the 
money had been accounted for and put into the various piles, what did 
Mama do and say? Do you think she budgeted? Did she have short and 
long-term goals? Was her budget successful in relation to her family's 
needs? 


Read the "Thought of the Day" on the bulletin board. Discuss what 
this means in relation to budgeting. [NOTE TO TEACHER: Be sure to 
put up a new quotation concerning budgeting each day while studying 
this concept and use it as a basis for discussion. See the Sears 
booklet, A Department Store in the Classroom, or ask your librarian 
to help you find quotations if others are not available. ] 


Take the $25.00 in play money given to you by your teacher and list ways 
in which you would spend it. Does your spending reflect your values and 
goals? Do not sign your name to the paper. Hand in your paper to the 
teacher, who will shuffle them and distribute them. Evaluate the 
anonymous paper you got for the values and goals reflected by the items 
purchased. Discuss. 


Listen to a resource person from a bank speak on budgeting. Ask him to 
discuss the influence budgeting has on the standard of living in the 
community. Discuss his ideas. 


View the film, Budgeting, from Bailey Films to see the need for planned 
spending, how easy it is to buy more than we can afford, and how you can 
plan a budget to suit individual needs and situations. Discuss. 


Read pp. 368-413 in Management for You by Fitzsimmons and White; pp. 

66-82 and 102-120 in Your Family and Its Money by Thal and Holcombe; or 
pp. 162-164 in Consumers All (USDA yearbook) to learn about the various 
parts of a budget and some factors to consider when setting up a budget. 


Discuss such questions as: Why do we need to plan our spending? What 
are the advantages and disadvantages of a spending plan? What are the 
steps in planning a budget? What are the differences and similarities 
between a family budget and the government's budget? What does the 
government do when it is short of funds? Can individuals do the same? 
Why or why not? 


View a bulletin board or transparency summarizing the advantages of 
planned spending (see Part Two, p. 121). Hold a "Quaker Meeting" and 
view this presentation silently for the assigned time period (not more 
than five minutes). Use this five minutes to think about and explore 
the ideas presented. Write down every example you can think of that 
illustrates one of the points made. At the end of the meditation 
period, share your thoughts with classmates. You may comment on 
another's statement if you repeat what he said, to his satisfaction, 
before proceeding. 


Make a list of all the categories a family must consider when building 


a spending plan. Are there items that you had not considered before? 
Take a look at the various categories and see how these might change in 
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relation to the family life cycle. Discuss. Which items are fixed 
expenses? flexible expenses? 


View the cartoon (see Part Two, p. 123) and discuss the questions that 
go with it to help you recognize the ways individuals live with money. 


Role play the situations described in question 4 accompanying the car- 
toon to show how people use money in different ways. Discuss the 
Situations. Can you think of other ways people live with money? Which 
way do you use? 


Read the article, "One Family's Spending: The First Ten Years," from 
Changing Times, The Kiplinger Magazine, January, 1970, pp. 25-30. 
Discuss this article in terms of the family's values, goals, and 
Standards. How did they use their resources to meet their goals? 

Did they involve the management process? If so, illustrate the steps 
showing that they used the management process. Would you be able to 
copy their spending plan? Explain. 


Look in textbooks and pamphlets to find a variety of forms and guides 
to be used in setting up a budget. Compare these forms. What are the 
items that need to be included in a budget? What are some guides that 
would work for you in setting up a budget? 


Devise a form that you believe would meet your needs and goals. [NOTE 
TO TEACHER: Students will use the form they devise later on in the 
unit. One example is included in Part Two on p. 124.] 


Find out what salaries are paid for the different jobs available to 
people in your community. Share your findings. Plan a budget for one 
of the situations listed below or another one of your choice: Young 
married couple with one attending college, young married couple with 
small child and the wife trying to finish high school, single person 
living in an apartment trying to meet car payments. Use findings 
Obtained above as income to budget. 


Listen to case studies to see the problems families face in planning 
their budgets. Situations can be obtained about the first or second 
Sunday each month in the New York Times on the 100 neediest cases in 
New York City or in local newspapers prior to the Good Fellow Fund 
Drive in Texas. Discuss. 


Interview a case worker or someone who works with various families in 
your community. Find out what is being done to help families live 
within their income. Report your findings to the class. 


Read the article, My Husband and I Never Argue About Money (see Part 
Two, p. 125). How did this couple handle their budget or spending 
plan? Was it successful for them? Discuss tensions that may develop 
when there is no spending plan. 
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View the film, The Owl Who Gave a Hoot, from the Office of Economic 


money. Notice the names given to the various people in the film. 
Also listen carefully to the words of the song. Discuss such 
questions as: Why were the Pigeons unwise in what they purchased? 
Why were they named Pigeons? Who were the Owls? Why were they 
named Owls? How were the Owls "smart buyers"? 


Read the article "Impulse Buying--Does it Exist?" on page 16 in the 
Penney's Forum, Fall/Winter, 1968, to see what constitutes impulse 
buying. 


Write on a slip of paper what "impulse" buying you participated in this 
past week or month. Take one item and evaluate it in terms of your 
values and goals. Would you purchase it again? Why or why not? 


List a purchase from which you received so much satisfaction that you 
felt you had gotten more than your money's worth. What enhanced its 
value to you? Had you earned the money for it? planned to buy it 
and wanted it for a long time? 


Listen to a panel discussion on "Money Is a Concern of the Whole Family" 
to see that a family needs to be involved in planned spending. Include 
a mother, father, and children. [NOTE TO TEACHER: At least one child 
should be a teen-ager. Ask each member to discuss purchases that he 

has made recently or wishes to make. Ask other family members to tell 
why or how these purchases affect them individually and the family as 

a unit. Discuss ideas presented. ] 


Visit with homemakers or other students in the school to see how they 
satisfy their needs and wants and still live within their budgets. Are 
all family members involved in planning? Discuss your findings. 


Divide into small groups and develop some guidelines on "How to Be a 
Careful Shopper and Not Waste Money." Share your ideas with the rest 
of the class. 


Read the booklet, A Guide to Budgeting for Young Couples, from U.S. 
Department of Agriculture or Money and Your Marriage by National 
Consumer Finance Association and write a short paper on "Two Can Live 
as Cheaply as One" or "Two Cannot Live as Cheaply as One." Justify 
your reasoning. 


Use the information you have accumulated about your own spending habits 
and plan a budget that you might be able to live with. Work out your 
spending plan by applying the management principles to it. Use the 
form that you developed earlier in the unit. 


Take another resource besides money, such as energy, and study using 
it "wisely." An example might be: washing windows by using several 
different items or methods for cleaning them. Your plan might include 
trying ammonia and water, window cleaner, vinegar and water, or news- 
papers. Which method gave you the most satisfaction and the results 
you wanted? Why? 
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33. Play the bulletin board game from the J.C. Penney Consumer Education 
materials, Financing a New Partnership, to gain some experience in 
analyzing individuals’ values and goals as reflected in their 
financial planning and in the way they handle unexpected financial 
Situations. [NOTE TO TEACHER: This could be a class activity to help 
prepare students for a similar individual experience. ] 


34. Make a spending plan for the couple described in the situation, The 
Morris's Spending Plan, (see Part Two, p. 128) to gain further 
experience in financial planning based on values, goals, and resources. 


35. Apply what you have learned in this unit by solving the financial 
problems of the couple described in the story, Steve and Kathy (see 
Part Two, p. 129). 


KEY POINTS 


Plans may incorporate more than one decision.! 


Organization is the way in which individuals and families carry out 
activities. 


The paca zaGl on of different individuals and families differs in aim and 
effect. 


The implementation of plans may involve_reappraisal and adjustment of 
procedures to meet changing conditions. 


Effective organization is related to optimal use of resources. | 
Anticipated outcomes and incentives energize organizational processes. | 


Management by individuals and families reflect differences in values, goals, 
and standards. 


The perception of available resources may enhance or limit the management 
potential of individuals and families. 


A financial plan is a necessary tool in managing money .¢ 
The four parts of a financial plan are related .2 
A successful financial plan fits the specific needs of the family .2 


A successful plan is based on realistic facts and figures .¢ 
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Good consumer habits help make a budget work. 
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SECTION ONE: ALLOCATION OF RESOURCES 


UNIT VIII: Savings and Investments 
BEHAVIORAL OBJECTIVES 


Be able to (1) recognize the importance of savings in relation to life 
style 
(2) recognize the importance of saving even small amounts 
systematically 
(3) identify the distinguishing features of savings and invest- 
ments available from different institutions 
(4) clarify personal philosophy regarding savings 


SUGGESTED LEARNING EXPERIENCES 


1. Look at the flip chart and read the various quotations on savings. 
Discuss what these mean to you. [NOTE TO TEACHER: Ask your librarian 
to help you find famous quotations on savings if others are not 
available. | 


2. Brainstorm about various ways of saving to see the many different ways 
of saving. List all ideas on the board. 


3. Read pp. 208-218 in Your Family and Its Money by Thal and Holcombe; 
pp. 234-237 in General Business for Everyday Living by Price, 
Musselman, Hall, and Weeks; pp. 249-256 in The Consumer and His 
Dollars by Schoenfeld and Natella; pp. 10-13 in the pamphlet; or 
pp. 76-89 in Consumer Economics by Wilhelms, Heimer], and Jelley 
to find out the reasons for savings and the different ways of saving. 


4. Discuss what savings mean to you. Make a list of all the assets you 
feel you possess (see Part Two, p. 134). 


5. Examine the suggestions listed on the board in terms of the following 
questions: Which are "regular" savings? Which are investments? 
Which are determined and carried out by the individual? by his job? 
by laws? Are some expenditures actually ways of saving? Which ones? 


6. Discuss such questions as: What do you save? What are the reasons for 
saving? What can you save other than money? Where do people put their 
savings? Who are the savers? Why do you need to set goals for saving? 
How does your family save? What are some of the factors that affect 
Saving? 
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Write a paper on "Why do people save?" "What do you save?" and "Why do 
you save?" to see if you understand the philosophy for saving. Is 
your method of saving haphazard or systematic? 


View the cartoon (see Part Two, p. 135) to identify some of the money- 
saving habits of people. 


Review the story, Mama's Bank Account, by Kathryn McLean to see how 
Mama saved for her family. Was it haphazardly or systematically? Read 
the story, The Money Tree (see Part Two, p. 136) , and compare the two 
methods of saving. Did they use the cookie jar method of saving? Why 
or why not? Discuss the questions at the end of the story. 


Discuss ways that you could involve the whole student body in developing 
a regular habit of saving by participating in a savings program. Talk 
with school administrators to see about putting the program into action. 


Listen to a symposium composed of representatives from a bank, a savings 


and loan association, a mutual savings bank, and a credit union explaining 


their savings programs. Discuss. 


Make a chart showing the various places where you can save money, the 
rate of return, stability of value, safety of value, and the advantages 
and disadvantages of each of the different types of savings. Add any 
other factors you want to learn concerning savings. Discuss the chart 
after it has been completed and compare the distinguishing features of 
each type of savings. 


Listen to a speaker from a credit union answer the following questions: 
What is a credit union? How does it operate? Who manages the credit 
union? How is it chartered? What are some of the "extras" they can 
do for their members? 


Take a field trip to a bank and/or savings and loan company to find out 
about their savings program and the advantages and disadvantages of the 
various programs. 


Find some references in the library on the Christmas Club savings, or 
interview a bank officer to find out about their purpose and how they 
Operate. Discuss such questions as: Do banks pay interest on these 
Savings? What is the difference between the old "cookie jar" way of 
saving and the Christmas Club? Why are Christmas Club saving accounts 
sometimes referred to as a "hole in the saving sock"? Who is really 
being helped? Discuss. 


Read pp. 219-225 in Your Family and Its Money by Thal and Holcombe; 
pp. 77-87 in Managing Livingtime by Raines; pp. 92-104 in Consumer 
Economics by Wilhelms, Heimer], and Jelley; pp. 256-271 in The 
Consumer and His Dollars by Schoenfeld and Natella; or pp. 253-258 in 
General Business for for Everyday L iving by Price, Musselman, Hall, and 
Weeks to find out about investments and the ways people may invest 
their money for future goals. 


42 


) 


) 


Home Economics Section One 
Instructional Materials Center Unit VIII 
Lubbock, Texas 


Ge 


20. 


ral Be 


Car 


23% 


24. 


(Ase 


265 


ral fe 


Discuss such questions as: What is the difference between savings and 
investments? What is the difference between investing and speculating? 
What is the difference between stocks and bonds? What is a mutual 
fund? Should you buy a mutual fund? What are risky investments? 


Listen to a review of a book, How to Buy Stocks, by Louis Engle to 
give you a better insight into the world of investing. Discuss. 


Listen to a superintendent or business manager explain how your school 
was financed. Ask him to discuss such questions as: When and why were 
the bonds issued? What is the rate of interest on them? Where did 

the money come from? 


Inquire about municipal bonds from the city manager or mayor. Do they 
have some relation to the school bonds? If so, what is it? Discuss. 


Discuss the two old sayings, "Don't put all your eggs in one basket" 
and "Before you invest, investigate." How do these apply to one's 
decisions about saving and investing money? 


Work in small groups to devise some guidelines on "How to Be a Careful 
Investor." Discuss with classmates and compile a composite list. 


Build a hierarchy of savings and investment possibilities based upon 
your readings and discussions. 


Listen to a broker discuss your list of guidelines and the heirarchy 
you developed. Ask if he agrees with your list or would offer other 
guides to help one be a careful investor. Ask if he agrees with your 
ranking of savings and investment possibilities. If he does not, what 
changes would he make? Ask other questions to clarify any points you 
do not understand concerning investments. 


Calculate the dividends or benefits of a regular savings program and/ 
or investment in a stock for a period of time. 


Take one of the different ways of savings and investigate it further 
by the use of reference material and resource people. Report your 
findings to the class by the use of illustrative material. 


Find articles in periodicals on either savings or investments. Write 
a short review of each article. Have a sharing session in which 
articles are passed around for all classmates to read. 


Read this situation and discuss the questions: Johnny Thomas has 
accumulated $2,700 during the three years he has worked since finishing 
high school. He has no immediate need for the money and forsees no 
need for it until sometime in the future after he is married. Johnny 
has no marriage plans at the present time. The $2,700 is now in his 
checking account. 
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why not? 
b. Discuss three places where he could keep his money. What are the 
advantages of each? 


a. Should he have all of this money in his checking account? Why or e 


28. Use the case study of Steve and Kathy (see Part Two, p. 129) and 
analyze their situation in terms of savings. Suggest alternate 
savings plans and the advantages and disadvantages of each. Decide 
on a final plan and tell the basis on which the decision was made. 

Determine what savings goals Kathy and Steve might hold at each stage @ 
of the family life cycle. How could they achieve these goals? 


KEY POINTS 


A regular habit of savings is one of the best ways to build a savings fund. 
A savings plan helps an individual or family develop financial security. 


Values and goals will influence the type of savings plan an individual or 
family will select. 


Saving is assigning present income to future use. 

The choice of a savings program will differ with individuals or situations. € 
Savings and investments may take many forms. | 
There is a certain amount of risk and uncertainty in investing money. 


The wise saver and investor will secure information before putting his money 
into any form of savings and investments. 


A savings and/or investment program needs to be evaluated periodically to 
see if it is meeting goals. 


Money is only one resource that can be invested. 
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SECTION ONE: ALLOCATION OF RESOURCES 
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BEHAVIORAL OBJECTIVES 


Be able to (1) recognize the role of credit in helping individuals and 
families maintain a satisfying life style 
) identify the sources of credit available for different 
purposes 
3) describe the type(s) of credit available from different 
sources and the advantages and disadvantages of each 
) identify factors which influence the cost of credit 

) recognize the precautions one can observe to protect himself 
from deceitful practices and unwise uSe of credit 
6) exercise judgment in the selection of a source and type of 

credit for a given situation 


SUGGESTED LEARNING EXPERIENCES 


1. Take the pre-test on credit terms to see how many of the terms you can 
identify. Also answer the other questions on parts II and III of the 
pre-test about your feelings and those of your parents and friends 
concerning credit (see Part Two, p. 139). 


2. Find as many advertisements as you can on credit and bring them to 
class to see how widely advertised credit is. Plan a bulletin board 
display of them. Are you surprised at the quantity? Why? Are you 
familiar with any of these advertisements? 


3. Role play some television commercials advertising credit. Analyze 
these commercials. To what emotions and concerns of people do they 
appeal? Give examples. In your opinion, how strong is the influence 
of advertising on the individual's selection of a source of credit? 
Do the advertisements give sufficient information on which to make 
rational decisions? What other information is needed? 


4. Read Chapter 7 in Your Family and Its Money by Thal and Holcombe, 


eS - 


in Consumer Economic Problems by Wilson and Eyster to find out what 
consumer credit is, why families use credit, types or kinds of credit 
available, and places where one can go to borrow money. 
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Develop a definition of credit from references and previous experiences. ee 
Explain what credit means to individuals, families, businesses, and ? 
society. 


Discuss such questions as: What is credit? What are some examples of 
using credit wisely? Misusing credit? Do all families have or use 
some kind of credit? If so, what kind? How do people use credit? Do 
you feel that credit is responsible for our high standard of living? 
Explain. How does the family life cycle relate to the use of credit? 


View the film, Consumer Education: Retail Credit Buying, from Bailey & 
Films, to identify some of the problems involved in using credit. 

Discuss these questions: (1) How are the problems these two girls faced 

typical of situations in which you might become involved? (2) How could 

you use retail credit to good advantage, yet avoid getting into such 

difficulties as these girls experienced? (3) What is the significance 

of a credit rating? 


Work in small groups and list the advantages and disadvantages of credit. 
Report your ideas back to the class. Can you add other ideas to the 
lists 


Find out how widespread the use of credit is at the present time. Ask 
your librarian to help you find this information or find a magazine 

or newspaper article that discusses the current use of credit. Report 
your findings to the class. 


Discuss such questions as: What is the basis of credit? What is a a 
credit rating? What factors affect your credit rating? Discuss what 

the 5C's or 6C's of credit buying are and see what these things mean 

in relation to your credit rating. [NOTE TO TEACHER: Some references 

refer to 3C's others to 5 or 6C's.] 


Make a chart with the 5C's or 6C's of credit and put down adjectives 
that you think would fit under each of the 6C's. The 6C's are: 
character, capital, conditions, collateral, capacity, and common sense. 
An example of an adjective would be responsible. Under which of the 
6C's would this fit? 


Visit the credit bureau or listen to a representative from the local 
credit bureau explain the procedures used to judge an individual's 
credit rating and the way businesses use this service. Ask how you 
might establish a good credit rating. Discuss such questions as: 

What is a credit bureau? Why is it needed? Who belongs to the bureau? 
What services does it provide? What are its purposes? 


View the filmstrip, Credit Sources, from Visual Education Consultants 
to identify sources and the criteria each source requires for granting 
credit. Fill in the chart and answer these questions to summarize 
information: What determines the availability of credit? What 
factors affect the cost of a loan? (see Part Two, pp.140 and 144) 
Discuss with classmates. e 
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Participate in "Swing Around" the class to see the different items you 
have acquired through the use of credit. Group the items under the 
type of credit used. Be sure to include mortgages, telephone service, 
gas and water among the items named. 


Examine the yellow pages in the telephone book to determine the types 
and numbers of lending agencies in your community. Some examples are: 
banks, credit unions, small loan or consumer finance companies, life 
insurance companies, pawnbrokers, Savings and loan companies. Discuss. 


Compile a list of all the different agencies that are in the business 
of loaning money. Investigate the advantages and disadvantages of 
each kind of loan organization and make reports to the class. Discuss. 


Work in pairs On a consumer credit project. Investigate one place that 
loans money to people and fill in the information on the form, Use This 
Chart to Compare Credit Costs (see Part Two, p. 145). Complete your 
chart when the other members of the class report on the agency that 
they went to visit. Which one would you select if you had to borrow 
money? Why? 


Examine several loan application blanks used by various lending agencies 
to see what type of questions are asked on the forms. Why do they 
need to ask such questions? Discuss. 


Present or read the skit, The Cashless, Checkless Society of the Future 
(see Part Two, p. 146), to find out what is meant by a "checkless” 
society. Discuss. 


Interview attorneys, credit department managers, and loan agents to 
determine what happens when an individual or family cannot meet its 
credit obligations. Find out what help is available in your 
community when a family is in financial crisis and what the position 
of a minor is in relation to credit contacts. Ask if they think we 
will soon be a "checkless" society. Report findings to class. 


Listen to some case studies of consumers who over-extended their use 
of credit. Discuss possible ways of helping them out of this financial 
crisis. An example of such an article would be "We Went Bankrupt--On 
the Installment Plan" by Helen Arnold on pp. 30-35 of the January, 1961 


Reader's Digest, 


Find articles in the newspapers concerning personal bankruptcies to 
become aware of the increase in the filing of bankruptcy among 
individuals. What is the law in Texas on filing bankruptcy? Discuss 
this in relation to the number of families filing today compared to 
the number filing thirty years ago. 
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Visit a pawn shop and have the manager explain how his business operates 

and who uses his business. Ask an attorney what the state regulations | 
are on pawn shop operations. Share this information with the rest of e 
the class. Discuss. 


Listen to a speaker from a credit union explain how it is organized 
and how it operates. Discuss. 


Discuss such questions as: What is the statutory maximum small loan 

rate in Texas? Why are interest rates from small loan companies higher e 
than those of some other kind of lending agency? If you were a lender, : 
what questions would you ask a person before you loaned him money? 

What can a consumer do for his own protection when borrowing money? 

Should you co-sign another person's note? Why? Why are low-income 

families sometimes forced to obtain credit from illegal lenders? 

Where can you borrow with collateral? Without collateral? What are 

some gimmicks to watch for when borrowing money? 


Read the play, The Signature, by Betty K. Gipson (see Part Two, p. 148) 

to determine some of the factors one should consider before signing a 

contract. What conclusions would you draw regarding the value of one's 

Signature on a contract? The reliability of a salesman's promise? 

What is the significance of a contract? What information should 

Mrs. Bates have acquired before she purchased the sewing machine? What 

two resources did she find from which she could receive aid for this 

financial legal problem? What similar resources do you have in your 

community? [NOTE TO TEACHER: You may wish to expand this activity 

by discussing the questions and information at the end of the story. | € 


Interview an attorney to see if there are any illegal lenders in your 
community. If so, what is being done to eliminate them? What makes 
their operations illegal? Report findings to class. 


Write a brief description of the different types of lending agencies 
in your community. If you had to borrow $200.00, which one would you 
select? Explain. 


Read "Credit as a Resource" from Penney's Forum (see Part Two, p. 156) 
to gain an understanding of the uniform consumer credit code. Discuss 
article. 


View the filmstrip, Truth in Lending, by the Federal Reserve Bank to 
identify federal efforts to protect the consumer. Discuss. 


Role play a situation showing a father who has just opened the monthly 

bill from the department store. He is disturbed by his wife and é 
daughter's purchases. Listen to all three present their viewpoints. 
Discuss the validity of their viewpoints. [NOTE TO TEACHER: Use this 

to introduce a study of the specific types of credit arrangements. ] 


Read pp. 157-161 in Consumers All by United States Department of 
Agriculture to identify some of the characteristics of installment 
credit. Discuss. i 
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View the filmstrip, The Installment Contract, by Visual Education 
Consultants to identify precautions one should observe before signing 
such a contract. Work in small groups to make "caution signs" which 
you think a prospective installment buyer should observe. Make "go" 
signs indicating the circumstances under which installment credit might 


be used. Share with class members. 


View the film, Consumer Education: Installment Buying, from Bailey 
Films to examine the factors which affect the cost of installment 
credit. Discuss: How do the following affect credit costs? (a) high- 
risk loans, (b) length of loan period and (c) rate of interest. Give 
an illustration to demonstrate your points. What is sliding-scale 
interest? add-on interest? When and by what kinds of agency might 
each of these be used? Show how each of these kinds of interest is 
computed. 


View the filmstrip, Charge It, Please, by Visual Education Consultants 
to identify the different types of charge accounts and the costs and 
distinguishing features of each type. Answer the following questions: 
(1) In what ways are charge accounts different from installment buying? 
(2) What are the types of charge account credit available? (3) What 
factors influence the cost of charge account credit? 


Visit several stores to find out what types of credit they use. 
Contrast a regular charge account and a revolving account; and con- 
trast a revolving account and the installment plan. List the advan- 
tages and disadvantages of each type. Discuss such questions as: What 
is cycle billing? Why have some stores adopted this? What factors 
determine one's ability to get a charge account? What is a credit 
card? What are the types of credit cards available? What are the 
advantages and disadvantages of using credit cards? What are some 
points to remember when using credit cards? 


Read the article in the May, 1970 issue of the McCall's magazine, 
"Hazards of Unsolicited Credit Cards" by Betty Furness, to see the 
problems involved in unsolicited credit cards. Discuss this article 
and what can be done about the situation. Plan to take some action 
as a class to help eliminate this problem, such as writing to your 
senator. 


Discuss such questions as: Do you know of anyone who has lost a 
credit card? If so, what happened? What should one do if he loses 
a credit card? 


Work in small groups to investigate the cost of using the different 
types of charge account credit. As the basis for your investigations 
select one item that all groups agree to use. Determine the 
distinguishing features of the type of account you investigate. Let 
group I investigate the cost of an item if purchased on an open 30-day 


5] 


40. 


4). 


42. 


43. 


44. 


45. 


46. 


47. 


48. 


49. 


account; group II, a revolving charge account; group III, the 90-day , 
account (a variation of the 30-day account); and group IV, a credit 
card account. 


Compare costs and determine which type of credit would cost the least 
for this item. Under what circumstances would you use each of the 
other types of credit? 


Work in small groups and develop a questionnaire that could be used in 

your school to find out how the student body feels about credit. Some Y 
of the questions on the questionnaire might be: Should you pay cash 
for everything? Why or why not? Is it cheaper to pay cash? Explain. 


View the filmstrip, Credit Concepts, by Visual Education Consultants 
to help you summarize this unit on credit. 


Work in small groups to write guidelines for the wise use of credit. 
Develop an appropriate title for your paper. Present your guidelines 
to the class in an interesting way. 


Write your personal philosophy regarding the use of credit or write a 
paper to clarify your own feelings about credit. Compare these feelings 
with the ones you listed at the beginning of the study on credit. How 
have they changed? 


Listen to excerpts from the book, Buy Now, Pay Later, by Black to find 

out about some of the different forms of consumer credit and some of a 
its abuses on the unsuspecting public. Discuss. Find out whether the 

use of teen-age credit has increased since the book was written. 


Listen to the words from the song, "Dollar Down, and a Dollar a Week," 
to identify what the song is telling us about credit. What do the words 
tell us as consumers? 


Use the decision-making process to solve the case study of Steve and 
Kathy (see Part Two, p. 129 and 159). [NOTE TO TEACHER: The purpose 
of this activity is to give students an opportunity to apply previous 
learnings and make judgments regarding the use of credit. ] 


Shop for an item you feel you must have. What would the cost of the 
item be if you paid cash for it? If you purchased it by the use of 
credit? Which method would you select to use to pay for the article? 
Explain. 


Find an article in one of the current periodicals concerning credit. 
Write a review of the article to show that you know where to secure 
recent information on credit. Be sure to list the periodical and the 
date. 


Play the academic game, Consumer, by Western Publishing Company to 

gain experience in coping with the problems and economics of installment 

buying. [NOTE TO TEACHER: This game requires 11 to 34 players and € 
requires 1-1/2 to 2-1/2 hours playing time. It can be played for two S 
or three days if you have conventional scheduling or it could be played 
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without interruption if you have modular scheduling. It also could 
be used with Future Homemakers or in summer homemaking. ] 


50. Play the game, Baseball, to summarize the unit on credit (see Part 
Two, p. 160). 


KEY POINTS 
Credit can be used to help individuals and families maintain a satisfying 
life style. 
Credit is available from a variety of sources for a variety of purposes. 
Each source of credit may offer several types of credit arrangements. 
Each source and type of credit offers some advantages and some disadvantages. 
The cost of credit depends on a combination of factors. 


Individuals and families should select credit wisely to avoid deceitful 
lending practices or overextending their ability to repay. 
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SECTION ONE: ALLOCATION OF RESOURCES 


UNIT X: Insurance 
BEHAVIORAL OBJECTIVES 


Be able to (1) recognize the necessity for life and health insurance 
) explain the different types of life insurance policies 
) explain the different kinds of health insurance policies 
) 


(1 
(€ 
(3 
(4) apply insurance information to some family situations 


SUGGESTED LEARNING EXPERIENCES 


1. Take the pre-test on insurance (see Part Two, p. 161) to determine 
your understanding of life and health insurance. 


2. Read the story, Life Is a Risky Business, (see Part Two, p. 164) to 
identify some of the dangers involved in the story and then analyze 
the kinds of insurance needed by the people on Sycamore Street. 


a -OS_ 


Less by Dowd; or pp. 3-9 and 13-23 in Policies for Protection by the 
Institute of Life Insurance to see the purpose of life insurance, the 
time to purchase life insurance, the amount to buy, and the charac- 
teristics of the different types of life insurance. Discuss. 


4. Look in the yellow pages of the telephone book to see how many insurance 
firms are listed. How many different types of insurance are 
represented? Discuss. 


5. Interview your parents or adult friends and find out how many different 
kinds or types of insurance they have. Share this information with 
the rest of the class. Identify the different kinds of insurance the 
class found. 


6. Discuss such questions as: What are the major hazards a family faces? 
How can insurance help provide security to families? What are the 
psychological advantages of having adequate life and health insurance? 
How can insurance provide security upon the death or disability of the 
family's breadwinner? 
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Examine sample copies of life insurance application forms. Discuss 

the types of information needed on the forms. What minimum health 
requirements must be met? Why is it important to give accurate 
information on the form? Are life insurance contracts legal documents? 
Read the story, $100,000 or Nothing (see Part Two, p. 165) to realize 
what can happen when one fails to give accurate insurance information. 


Do the role playing situation suggested at the end of the story. Discuss 


the points made at the end of the story. 


Work in small groups to analyze one of the types of life insurance. Be 
sure to identify the purpose of that particular type and the advantages 
and disadvantages. Compare costs and length and type of coverage. 

Report your findings to the rest of the class with the use of illustra- 
tive materials. As the reports are given, prepare a chart showing the 
major features of the various forms of life insurance. Use the following 
form as a suggestion to help you. 


TYPES ADVANTAGES DISADVANTAGES WHO SHOULD BUY THIS TYPE? 


Listen to an insurance agent explain what he feels is the minimum amount 
of insurance a person needs to carry in the various stages of the family 
life cycle. Ask him to answer some of the following questions: Who 
needs life insurance? Should the mother carry life insurance? Should 
children in the family have life insurance coverage? What are the 
advantages in adult life of having had insurance coverage as a child? 
How should life insurance premiums be paid? Do you feel families 

carry enough insurance? Do people buy insurance for investments? If 
SO, 1S it a wise practice? Discuss. 


Examine some sample life insurance policies to become aware of what is 
included in the various policies. Jot down any questions you might 
have to ask the insurance agent to clarify points you don't understand. 


Listen to another insurance agent explain the basic types of life 
insurance as well as the procedure for converting from one policy to 
another type of policy. Also ask him to answer questions such as: 
What are the advantages of group life insurance to the employee? To 
the employer? Would a person need to buy additional insurance if he 
is already covered by a group policy? Why? Why is it important to 
select an insurance agent with care? 


Work in small groups to develop some guidelines that would help an 
inexperienced shopper select insurance wisely. Let an insurance agent 
check over your guidelines. 


View the filmstrip, Dollars for Security, by Institute of Life Insurance 
to find out what insurance can do for you. Discuss questions asked on 
filmstrip. 


Consult with your parents on the different types of life insurance they 
have. Do you feel it is adequate? Why? What changes would you make? 


Discuss such questions as: How can consumers be protected from "fly by 
night" insurance companies? What are the basic regulations in Texas 
concerning insurance? What kind of protection do consumers have 
against fraudulent insurance? 
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View the filmstrip, Consumers in Action, by Institute of Life Insurance 
to evaluate their goals in relation to the future. What place did 
insurance play in their decision making? What other factors influenced 
their decision? What changes may this couple decide to make in their 
present insurance program? What factors will influence these decisions? 


Find out if your school has accident insurance. If so, ask the 
principal or proper authority to come in and discuss why he feels 
students should carry this type of insurance. Find out also how many 
claims have been made by students in your school. 


Read pp. 10-23 in Policies for Protection by the Institute of Life 
Insurance and pp. 185-192 in Your Family and Its Money by Thal and 
Holcombe to determine the major reasons for hea!th insurance, the 
different kinds of organizations which provide health insurance, the 
different kinds of health insurance policies which are available, and 
the factors which contribute to the cost of health insurance. Discuss 
these factors. 


View the instant slides on Dollars for Health adapted from the 
Institute of Life Insurance (see Part Two, p. 167) to determine 
some of the benefits individuals and families derive from health 
insurance. Discuss. [NOTE TO TEACHER: Instructions and materials 
for preparing these instant slides are found on p. 12 in Part Two. | 


Obtain sample accident and health insurance policies to see the various 
types of coverage. What is meant by a deductible clause? Discuss. 


Listen to an insurance agent discuss the variations among health 
insurance policies. Formulate a list of questions on health insurance 
and give them to him so he can answer your individual questions. 


Discuss such questions as: What are the advantages of health insurance? 
Why is it important? What are the different types of health insurance 
policies? How does each type fit into an individual's needs? 


Find some interesting facts concerning health and life insurance and 
develop a bulletin board. Ask your librarian to help you find some 
statistics on insurance. 


Review the filmstrip, Marriage and Money, by Institute of Life Insurance 
to determine the kinds of insurance the couple might need. Use the 
management process to arrive at your decision for this couple. 


Recommend the type of life insurance policy you think is appropriate 


for the individuals described in the situations on p. 27 in Policies 
for Protection. Give reasons for your recommendations. 
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Answer the questions on "What Have We Learned?" (see Part Two, p. 176) 
from Policies for Protection to evaluate what you have learned about ) 
life and health insurance. ; 


Complete the crossword puzzle (see Part Two, p. 179) from Policies for 
Protection to review terminology you have used during this unit. 


Review the story, Steve and Kathy (see Part Two, p. 129). Analyze 
their needs, resources, and goals, and plan a suitable life and health 
insurance program for them for their first year of marriage. How will a 
their insurance needs change during the various stages of the family 

life cycle? 


Work in small groups to analyze the needs, resources, and goals of the 
four couples described in Financing a New Partnership. Recommend 
suitable life and health insurance policies for the couple you were 
assigned. Give reasons for your recommendations and report all this 
information to your classmates. You may wish to role play a transaction 
with one of the couples, do a bulletin board or instant slide presen- 
tation, or use some other media to make your report interesting. 


Continue working in small groups to develop questions on insurance for 
the game, Jeopardy (see Part Two, p. 181). Play this game with your 
classmates. This should help you review and summarize what you have 
learned. 


KEY POINTS 


There are several types of life insurance and health insurance. 


The consumer needs to adapt his insurance coverage to his income and needs. 


The security derived from life insurance appears to be a value of the 
American people. 


Personal insurance reduces economic risk and increases family security 
(actual and psychological) by protecting against possible financial loss. 


Insurance can be an investment as well as a protection. 
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SECTION ONE: ALLOCATION OF RESOURCES 
UNIT XI: Social Security 


BEHAVIORAL OBJECTIVES 


Be able to (1) describe the social security program and the benefits that 
are derived from the program 
(2) recognize the need for keeping up-to-date on social security 
information and benefits 
(3) identify the times when it is necessary or desirable to 
consult the social security office 


SUGGESTED LEARNING EXPERIENCES 


1. Find out how many classmates have a social security card. Discuss 
what this card means to them. Report your findings to the class. 


2. Read pp. 200-207 in Your Family and Its Money by Thal and Holcombe; 
pp. 289-304 in Consumer Economics by Wilhelms, Heimer], and Jel ley; 
pp. 563-580 in Consumer Economic Problems by Wilson and Eyster; or 
pp. 330-335 in General Business for Everyday Living by Price, 
Musselman, Hall, and Weeks to find out the major provisions of the 
federal Social Security Act. 


3. Read the two pamphlets secured from your local social security office 
called Social Security Information for Young Families and Social 
Security in Your Financial Planning to see what is included in the Act, 
who is included in the Act, and how social security claims are figured. 


4. Listen to a sociologist or a social studies teacher discuss the back- 
ground of the Social Security Act, why the Act was passed and amended, 
the philosophy upon which it is based, the constitutional grounds for 
such legislation, and varying public opinions concerning it. 


5. Discuss such questions as: What is social security? Why was the 
federal social security program developed? What are the major pro- 
visions of the federal Social Security Act and how do they affect 
uS aS individuals? Why do we need financial protection against risks 
of unemployment, old age, disability, and accidents? What are the 
benefits derived from social security? Who pays for these benefits? 
What is the relationship of the federal government to the social security 
program? Who qualifies for social Security? When does a person need 
to consult the local social security office? 
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office. Discuss the following questions based on information from the 
film: What happens to the reports of earnings employers send in? How 
are earnings records kept? What should you do when you lose your 
social security card? Why do you need to contact the social security 
office every three years? 


6. See the film, The Social Security Story, from your local social security e 


7. Listen to a resource person from a local social security office explain 
the factors that people need to understand about social security, the 
benefits received from the program, when they should consult the office, é 
and how to figure social security claims. 


8. Interview grandparents or older people to find out if they are familiar 
with the benefits they can receive from social security. Also discuss 
such factors as: Do they feel that the benefits are adequate for them? 
If not, why not? Report your findings to the class. 


9. Complete the following open-ended statements to assess your under- 
standing of social security. 


1. The basic idea of social security is 


2. A person needs to keep up with changes in social security because 


3. You need a social security card if 


4, Social security benefits are paid for a. 5 € 
b. eC: : 
5. Three rules for keeping social security records are 1. ; 
rae Poke: 
KEY POINTS 


The changes in the circumstances accompanying family life Peek a influence 
the availability of resources and the demands made upon them. 


The family economy affects and is affected by the larger economy. | 


Social security benefits are divided into three broad categories: the 
unemployment insurance program; the old-age, survivors, and disability a 
insurance program; and the medicare program. 


It is important to maintain reliable social security records including your 
card and account number, earnings credited to you, and documents that prove 
marriage and date of birth of family members. 


Taken from Concepts and Generalizations: Their Place in High School © 


Home Economics Curriculum Development. Washington, D.C.: American Home 
Economics Association, 1967. 
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SECTION ONE: ALLOCATION OF RESOURCES 
UNIT XII: Taxes 


BEHAVIORAL OBJECTIVES 


Be able to (1) examine the effect of taxes on the family income 

(2) identify benefits derived from taxes 

(3) recognize the various types of income tax forms and the 
(4) financial records necessary for completing them 

4 


accept willingly your future responsibility for paying taxes 


SUGGESTED LEARNING EXPERIENCES 


1. Take a pre-test to determine your Tax I.Q. (see Part Two, p. 183). 


Wilhelms, Heimerl, and Jelley to identify who pays for goods and 
services provided by the government and to become familiar with the 
different types of taxes. 


3. Discuss benefits citizens receive as a result of taxes, such as 
recreational facilities, parks, library, protection, highways, 
and educational materials. 


4. Look at the various forms that are used to calculate federal income 
tax and county and local taxes to become familiar with information 
that is on the various forms. Discuss what items are included. 


5. Discuss ways of securing and recording the necessary information for 
tax forms and develop a form that would be suitable for you. Why is 
it important to keep accurate information? 


6. Discuss what is meant by the statement made by Oliver Wendell Holmes, 
"I like to pay taxes. With them I buy civilization." 


7. Discuss questions such as: Who pays for parks? Who pays for streets 
and roads?...repairing them? Who pays the salaries of policemen?... 
firemen?...city librarians? 


8. Listen to a resource person, such as the county clerk, explain the 
local or county tax levy and the way in which taxes are collected. 
Discuss his talk. 
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Work in small groups and complete a list of ways in which our financial 
resources are shared with others. Classify according to voluntary and 
compulsory categories and indicate which ones are local, county, state, 
and federal. Discuss the listing. Do you all agree? 


Listen to a person from the Department of Internal Revenue discuss 
factors you need to follow when filling out a form. Work with him on 
completing a form. 


Find a cartoon, editorial, or quotation concerning taxes. Write a 
short paper on what this means to you as a person. 


Listen to a senator explain the uses made of the federal income tax 
collected or write to one for this information. Discuss. 


Interview the principal, superintendent, or business manager to find 
out if your school receives any financial aid as a result of taxes 
besides the amount of school tax paid in your community. Find out how 
taxes pay for school supplies, buses, food, salary, and building up- 
keep. What is the cost per pupil? Discuss this cost in terms of 
financing your education. Could you afford to pay this cost each year? 


Work in a small group and see if you can find the distribution of the 

tax dollar on the local, state, and federal level. Ask your librarian 
to help you find this information. Report your findings to the class 

in an interesting way. 


Compile a list of ideas showing different ways consumers can help 
reduce taxes. Include such ideas as the prevention of littering, 
vandalism in schools, and vandalism in public buildings. Make posters 


to convey these ideas to the rest of the student body and your community. 


Interview adults who are paying taxes and ask them for their opinion 
concerning the local and state taxes. Report findings to the class. 
Do you think these adults were aware of the benefits they receive from 
the tax dollar? Explain. 


View an exhibit to see the various types of forms used for tax purposes. 
Examples of these forms would be appraisers' schedules, income tax 
blanks, and city and county tax notices. Examine them. 


Make a list of the kinds of protection against hazards we receive as a 
result of taxes. For example: crime, pollution of air and water, con- 
tagious diseases, and unsafe food. 


Write a paper showing different ways the government, through the use of 
taxes, provides financial assistance to individuals, families, business 
enterprises, and international agencies. 


Write a short paper explaining why people should accept willingly the 
responsibility for paying taxes. 
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KEY POINTS 


Tax funds help to secure for the citizens certain benefits in the form of 
property for public use, welfare services, and protection. These benefits 
can be provided more economically through the use of tax funds than from 
individual sources. 


Accurate records are necessary for some aspects of family finance. The 
accuracy and completeness of these records is the responsibility of the 
person filing the return and paying the tax. 


Resentment toward taxes may stem from failure to understand the tax 
structure and the benefits derived from taxes. 
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SECTION TWO: CONSUMER BUYING 


UNIT I: Factors Influencing Consumer Purchasing 
BEHAVIORAL OBJECTIVES 


Be able to (1) recognize factors which affect the attainment of goods and 
services 

2) relate these factors to the judgments individuals make in 
selecting goods and services 

3) identify individual pressures which influence buying decisions 

4) recognize and appraise pressures which businesses exert on 
consumer purchasing decisions 

5) evaluate relevant factors, formulate judgments, and establish 
priorities in the purchase of goods and services 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 28-37 in Managing Livingtime by Raines to determine factors 
which affect one's attainment of goods and services. Discuss. 


2. Role play a situation in which a mother, father, and children have 
widely differing opinions on plans to make a major purchase. For help 
(see Part Two, p. 225). Discuss the effects of factors such as the 
following on each member's choice of a car: amount of money available, 
standard of living each aspires to maintain, personal preferences and 
satisfactions sought, personal resources (e.g., physical and mental 
abilities, judgment, age, sex). Analyze the influence of these factors 
on the selection of a car if your family were buying another car--if 
your grandparents were buying another car. 


3. View the 3M Transparencies 29, E, 1, J, and K, Consumers: Who? Why? 
How? to stimulate discussion of economic, psychological, and socio- 
logical pressures which influence buying decisions. 


4. Read pp. 44-53 and 159-166 in Consumer Economics by Wilhelms, Heimerl, 
and Jelley and pp. 81-85 and 106-119 in General Business for Everyday 
Living by Price, Musselman, Hall, and Weeks to learn about motivations 
which affect buying. Discuss. 


5. Work in small groups, with each group member listing five purchases that 
he or his family members have made recently. Analyze the motivations 
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these purchases and classify purchases under these types of motivations: | 7 


1. Physical well-being 
a. appetite 

b. comfort and rest 
c. exercise 

d. self-preservation 
Creativity 
Recognition 

Knowledge & 
Beauty and fashion es 
Recreation 
Financial gain 
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Discuss each group's analysis of purchases. Discuss such questions as: 
What other factors influenced the purchase of these five items? Which 
purchases were planned--which impulsive? Did you plan to buy some 
item(s) and then change your mine? What prompted decisions not to buy 
or impulses to buy? With which purchases have you been most satisfied-- 
dissatisfied? Why? Draw conclusions regarding types of business 
pressures which influence purchases. 


6. Go through the self-instructional program, Advertising...Friend or Foe, 
to learn about advertising appeals, forms of advertising, consumer 
protection agencies, and consumer responsibilities for truthful 
advertising. Take the post-test and then discuss the questions. 


7. View 3M Transparency 29-N from Consumer: Who? Why? How? as a basis for « 
discussion of these advertising techniques: conformity, imitation, 
association, suggestion, intellectual appeal, and snob appeal. 


8. Bring to class copies of two or three advertisements that make you want 
to buy what is advertised. Analyze the advertising techniques used in 
each. Compare and evaluate the claims made in the advertisements, and 
rate the ads as (1) excellent and probably valid, (2) mediocre, or 
(3) fantastic and unrealistic. 


9. Observe and note the types of things advertised on TV at different times 
of the day and the types of commercials which accompany certain shows 
(e.g., cereals with children's programs). What advertising techniques 
are most frequently used? Which advertisements are realistic? Which 
ones are most fantastic? Discuss. 


10. Collect examples of promotional devices that stimulate consumers to 
buy and list others that you have seen. Analyze the basis of their | 
appeal. Discuss advantages and disadvantages of such devices as ® 
prizes, premiums, trading stamps, coupons, contests, discounts, special 
introductory offers, sales (one-cent, anniversary, inventory) price re- 
ductions, referral sales, special displays, unusual packaging and 
labeling, free merchandise, and others you have experienced. 


ITaken from Consumer Education. Albany, New York: The University of @ 
the State of New York, The State Education Department, Bureau of Secondary 
Curriculum Development, 1967. p. 6. 
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11. Present the skit, Americans Spend Money on the Word "Free" (see Part 
Two, p. 261), as a basis for discussion of gimmicks used by merchants 
to encourage people to buy. 


12. Write a short paper titled "Money to Burn" in which you describe a 
most unsatisfactory or useless item bought on impulse or as a "bargain." 
Discuss the factors which motivated the purchase of this item. 


13. React to the following situations to become familiar with the idea of 
opportunity costs. 


A. Think of the last major item your family bought. Write at least 
three other ways this money might have been spent. What influenced 
your decision to spend the money as you did? 


B. Write at least four things you would like to buy that cost about 
$5. Realizing that only one item can be purchased, which one would 
you probably choose? What is meant by opportunity costs? What factors 
would influence you to give up the other four? 


KEY POINTS 


Goods and services attained by individuals and families are affected by 
values, amount of money available, price of merchandise, standard of living, 
personal preferences, satisfactions sought, and personal resources. 


Individual differences in the factors which influence one's attainment of 
goods and services are related to the judgments consumers exercise in their 
selection of goods and services. 


Most people hold in common certain sociological and psychological motivations 
which influence their purchasing decisions. Producers recognize and appeal 
to these motivations. 


The wide variations in goods and services bought and in buying habits re- 
flect individual and family differences within this motivational framework. 


Knowledge of advertising techniques may help the consumer to become a more 
discriminating buyer and enable him to make educated choices. 


Promotional devices may be misleading, but if the consumer evaluates them 
carefully, he may make some excellent buys. 


The decisions to buy one item may involve not only the dollar cost of that 


item but also foregoing the purchase of other items the consumer wants or 
needs. 
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SECTION TWO: CONSUMER BUYING 


UNIT II: Principles of Consumer Purchasing 


BEHAVIORAL OBJECTIVES 


Be able to (1) recognize the advantages and disadvantages of shopping 

different types of facilities 

(2) recognize the relationship between customer services and 
prices of merchandise 

(3) establish priorities for spending based on what you already 
have and your long range goals 

(4) compare and evaluate product information from a variety of 
sources 

(5) establish criteria for selection of purchases 

(6) acquire knowledge of appropriate use and care of products 
purchased 

(7) investigate alternatives you may pursue when a product does 
not meet expectations 

(8) apply guides which lead to more effective purchasing when 
making personal purchases 

(9) test a product by adapting procedures used by testing 


organizations 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 22-25 in Your Shopping Dollar by Household Finance Corporation 


for a discussion of the different types of shopping facilities. Classify 


shopping facilities in your community as: 
Retail stores--department, specialty, variety, discount 


Non-store retailers--door-to-door salesmen, mail order services, 
vending machines 


Cooperatives 


2. Listen to a representative of a consumer cooperative explain the 
Operation of co-ops. Discuss. 


3. View the transparencies (see Part Two, p. 185), and discuss types of 
shopping facilities and services each may offer that would appeal to 
consumers. Include such items as physical plant facilities, credit 
for customers, approval privileges, consultation services, installation 
service and repair, and trade insurance. 
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Work in small groups and visit the various kinds of shopping facilities. 
To secure information quickly and concisely, use the check sheet, 
Services of Shopping Facilities (see Part Two, p. 189). Select three 
items that each of these facilities might stock and secure prices on 
them as you obtain the other information. Report findings to class 

and discuss advantages and disadvantages of each type of shopping 
facility visited. Compare costs of the three items which were priced. 
Draw conclusions regarding the cost and quality of consumer services 
available in the different types of shopping facilities. 


Interview and evaluate the spending habits and shopping ability of 
three adults. Use the questionnaire and opinionnaire on p. 16 inA 
Department Store in the Classroom by Sears, Roebuck and Company. 
Discuss responses. 


Read pp. 150-168 in Consumer Economics by Wilhelms, Heimer], and Jelley 
to find out what factors contribute to effective planning and selection 
of purchases. Solve some of the consumer problems and projects at the 
end of the chapter. Discuss. 


View the transparency (see Part Two, p. 97) to outline guides for 
effective shopping. Relate the guides listed below to the decision- 
making process: 


Take an inventory of what you have. 

Look ahead to what you hope to achieve. 

Establish priorities. 

Make a plan for purchase of your top priority. (Guides 1-4 were 

covered in Part II, Allocation of Resources.) 

e. Locate, study, compare, and evaluate information from varied sources 
relevant to the product you wish to purchase. Include reports 
from consumer sponsored agencies, catalogs, exhibits, periodicals, 
government publications, salesmen, manufacturers' pamphlets and 
brochures, consumers' opinions, labels, seals, tags, instruction 
booklets, guarantees, and warranties. 

f. Establish criteria for selection. 

Acquire knowledge of appropriate use and care of purchase. 

Investigate alternatives one may pursue when product does not meet 

expectations. 


0 OC 
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Read pp. 234-237 in Consumer Economics by Wilhelms, Heimer], and Jelley; 
pp. 399-401 in Consumer Economic Problems by Wilson and Eyster; or 

pp. 85-88 in Legal Protection for the Consumer by Crown to learn about 
the following consumer-sponsored agencies: Consumers' Research, Inc., 
Consumers Union of United States, Inc., American Council on Consumer 
Interests, Consumer Cooperatives, and Cooperative League of the U.S.A. 
(Also see Part Two, p. 190.) 


Discuss these questions: What services are provided by each of these 
agencies? What publications do they prepare? What information is 
included in the publications? Is advertising used in the publications? 
Why or why not? How do manufacturers feel about Consumers' Research, 
Inc. and Consumers Union? How can their attitudes be explained? Which 
type of information would you consider most reliable: a product 
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evaluation published by Consumers Union, a test report issued by a 
manufacturer, or a testimonial given by a satisfied customer? Explain. 


Work in interest groups and select a product to test, adapting the 
procedures used by the Consumers Union. For example: girls might 
develop a score sheet to rate cosmetics, hand lotions, or similar 
items they already have. Boys could rate shaving lotions, food 
items, or similar products. Share results with class. Discuss. 


Select a product in which you are interested and find out what Consumer 
Reports and the Consumer Bulletin have indicated about these items. 
Which brand and model would you select if you were going to buy the 
product? Give reasons for your selection. 


Discuss the topic, "Resolved: Ratings from consumer-sponsored testing 
organizations are reliable," to clarify views on these agencies. 


Read: "Nice People to Do Business With," Consumer Report, June, 1967, 
pp. 332-333, to find out what companies look into consumer complaints 
for the customer. Discuss. 


Deena Se 


Discuss. 


Volunteer to interview businessmen who belong to these organizations 
(see Part Two, p. 192): 

American Bar Association 

American Retail Grocers Association 

National Furniture Merchants Association 

National Farm Federation 

AFL-CIO 

Ask them what kinds of information these organizations have provided 
for consumers. Report your findings to the class. 


Invite members of professional organizations to discuss with the class 
the contributions their organizations have made to consumer welfare 
and their reasons for making these contributions. Ask them to discuss 
reasons their professions deal with issues of concern to the consumer. 
Discuss their presentation. 


Discuss such questions as: What are the advantages of mail-order 
shopping? What are some of the disadvantages of mail-order shopping? 
How do catalog prices compare with those in the store? Why? Does this 
indicate it is more economical to shop by catalog? In what way could 
checking information in catalogs before going shopping in other types 
of retail outlets be helpful? What procedures must be followed for 
returning items purchased from a catalog? 
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Bring articles to class that were purchased through a mail-order 
catalog or contact a mail-order store and borrow items that are 
described in the catalog. Compare the actual items with the 
descriptions in the catalog and evaluate the adequacy and accuracy 
of the description. 


Select an item in which you have an interest and compare descriptions 
of different levels of quality of the same item. What makes the 
difference in the prices? In other words, what determines quality? 
Does the information given in the descriptions adequately explain the 
price differences? 


Look for information on wear, care, and use of items in catalog 
descriptions. How does the amount of information compare with what 
the customer would like to find in a place of business? Fill out an 
order blank for several articles in the catalog to find out what 
information must be included. 


Discuss types of information that can be obtained from exhibits and/or 
exhibitions at trade fairs, home shows, conventions, or other 
gatherings where there are displays of merchandise. 


Plan a visit to a home show or trade fair or exhibit of some kind during 
the semester. Discuss the type of information gained from exhibits of 
this sort and advantages of obtaining product information from this 
source. 


Work in small groups and examine publications such as the following to 
find out what kind of product information they give. How reliable is 
it? On what do they base their information? Discuss reasons popular 
magazines carry articles which give consumer information. (What's New 
in Home Economics, Forecast, Co-ed, Seventeen, Good Housekeeping, 
Parents ' Magazine, Changing Times, Redbook, newspapers, and publications 
from Sears and hei 


Write to the Superintendent of Documents, Government Printing Office, 
Washington, D.C. and ask for their publication list in an area of 
interest to your class; or visit your local extension office and ask 
about the publications they have available. Examine these publications 
and discuss the variety of information provided. 


Discuss such questions as: How much information are salesmen usually 
able to give about their products? How reliable is information given 
by sales personnel? What kind of training programs do stores provide 
for their sales employees? What is the purpose of the training 
programs? What responsibility is left to the consumer? 


Read or adapt for a skit presentation the story, Julie Meets a Sales- 
man (see Part Two, p. 193) and discuss the way in which Julie handled 
the situation as well as the techniques used by the salesman. 


Role play situations in which a sales person is trying to sell a pro- 
duct. Evaluate the information given by the sales person and the 
decision made by the customer. 
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Keep a record of the information given by sales personnel when you 
shop during the next week. Report findings to the class and discuss 
accuracy and adequacy of the information given. 


Interview at least two sales people, asking them to complete these 
open-ended statements: a. I wish I could refuse to wait on customers 
who... b. It is a pleasure to wait on customers who... 


Discuss such questions as: How can information from other consumers 
be used? What factors need to be considered when asking others for 
advice? Under what circumstances would you follow the advice given 
by other consumers? 


Go through the self-instructional program, The Great Label Question 
from Home Economics Instructional Materials Center to find out what 
information is provided on labels, the difference between voluntary 
and mandatory labeling, and the consumer's responsibility for improving 
labeling practices. Take the post-test to evaluate what you learned 
from the program. 


Read pp. 202-223 in Consumer Economics by Wilhelms, et al. to learn 
about the value of labels, requirements and standards for labeling of 
processed foods, grade labeling, acts affecting labeling of textiles 
and clothing products, and reliability of labels. Discuss. 


Read the pamphlet, Look for That Label, U.S. Government Printing 
Office, and discuss the laws which regulate the information to be 
included on labels on furs and fabrics. 


Bring to class labels from clothing, food items, furniture, appliances, 
cosmetics, drugs, and medicines. Work in small groups, with each 

group examining one type of label, such as clothing or foods. Use the 
check sheet (see Part Two, p. 195) to compare the information given 

on the various labels. Report findings to the class, including 

answers to the following questions: 


What information is found on all the labels? 

What additional information tends to be found on labels? 

Which labels would be most helpful to consumers? Least helpful? Why? 

What information on the label would help the owner of the product in 
the use and/or care of the product? 

Of what value is the information on the labels? 


———— ee 


have developed seals, certifications, grade marks, and ratings. 
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Select a private business or industrial organization (see Part Two, 

p. 196) and find out its functions and purposes. Present the infor- 
mation in a "question interview’ television program or prepare an 

jdea for a transparency which would illustrate the products covered by 
the agency and the seal used, if there is one. Discuss the information 
presented. 


Bring in labels or products which carry the seals used by the organi- | 
zations and agencies discussed in class. Discuss the product on which 
it was used, the standards which had to be met by the product, and the 
meaning of the seal or label. 


List the products advertised in a magazine and indicate whether there 
is any seal, label, certified test, or testimonial to indicate the 
standard of quality of the product. Compare lists and discuss. 


Write to Parents' Magazine, Good Housekeeping, and McCall's magazines 
and to some of the other private agencies for information about their 
testing procedures and the standards they set for evaluating products. 
Report findings to the class. 


Invite a representative from the Better Business Bureau to talk with 
the class about their services and their suggestions about evaluating 
the various testing and certification programs. Discuss. 


Show the film, The Better Business Bureau, which can be borrowed from 
your nearest Bureau to see the services provided by the Bureau and 
become aware of examples of fraudulent schemes. Discuss. 


Discuss such questions as: Why do you think some manufacturers organize 
an association and use a seal to indicate that products of the 
association members meet certain requirements? Why do companies like 
Burlington, DuPont, Sears Roebuck, and J.C. Penney operate quality 
control laboratories? What contributions have testing and rating 
agencies made to consumer welfare? How reliable are certification 

seals and ratings as buying guides? What factors should be cons idered 
when rating the values of magazine endorsements? 


Read pp. 90-101 in The Consumer and His Dollars by Schoenfeld and 
Natella to give you some help in establishing criteria for selection 
of a product. Discuss the "Seven-Way Test of Buymanship" and the 
factors to consider regarding off-season purchases, bargains, and 
sales included in this chapter. 
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Collect a variety of guarantees and warranties. Work in small groups 
to analyze and evaluate the guarantees and warranties. Use the 
following questions as guides for evaluation: 


a. What part(s) of the product is(are) guaranteed or under warranty? 

b. What is not covered by the guarantee? 

c. What is the purchaser's responsibility to make and keep the 
guarantee valid? 

d. Under what circumstances will it become invalid? 

e. For how long is the guarantee effective? 

f. Will the guarantee refund money or replace product in case of 


defects or failures? 


Classify guarantees as valuable or of little value. Discuss findings 
with class. Give reasons for your evaluations of the guarantees and 
warranties. 


Write a guarantee which is of value and one of little value for some 
product(s) of your choice. Share with class members. Choose the ones 
which would be of value to consumers and discuss limitations of the 
other ones. 


Examine use and care manuals for appliances in the homemaking depart- 
ment. Work in small groups to read manuals and role play the 
following situations: 

a. A young couple planning to buy this appliance asks a sales person 
to explain how it works, the care it requires, and what special 
features it has. 

b. A homemaker has just purchased this appliance and the company's 
home economist has come to her home to demonstrate use, care, and 
Special features of the appliance. 

c. A very dissatisfied customer comes to the dealer's office to wage 
a complaint about an appliance that does not work properly. An 
investigation proves that the customer has not read or followed 
the manufacturer's instruction booklet. 


Discuss kinds of information included in instruction booklets and the 
importance of reading this information in order to get the best use of 
the product. 


Plan a bulletin board display emphasizing importance of reading 
manufacturers' pamphlets and brochures. 


Ask a serviceman to discuss the importance of appropriate use and care 
of appliances and how to avoid unnecessary service calls. Encourage 
serviceman to give examples to illustrate his points. Discuss his 
comments. 
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Work in smal] groups and look for information about procedures for 
minimizing service and repair costs. Report findings to class. 


Read and discuss pp. 375-377 in Consumer Economics by Wilhelms, 
Heimer], and Jelley to identify alternatives the consumer may pursue 
when a product does not meet expectations. 


Listen to a panel of three or four sales managers or persons in charge 
of investigating customer complaints of defective merchandise discuss 
their stores' policies and problems in making good the warranties and 
guarantees on merchandise sold. Discuss the information they present. 


Write a paragraph on the consumer's rights and responsibilities re- 
garding merchandise that does not meet expectations. 


Select one item for purchase. Work individually or in small groups to 
acquire information from as many of the sources studied as possible 
about three or four brands and at least two different qualities of 

this product. Record information and its source. Include information 
regarding use and care of product and alternatives one may pursue if 
product does not meet specifications. Establish criteria for selection 
of this product. Report experiences and findings to class. 


List major purchases you will probably make during the next year. 
Choose one of these anticipated purchases and develop a spending plan 
for it, using the decision-making process. [NOTE TO TEACHER: This 
activity could be used for a home experience. | 


KEY POINTS 


The efficient shopper needs to familiarize himself with the advantages and 
disadvantages of the various shopping facilities available and the services 
each offers. 


Services and conveniences available to the consumer may increase the cost 
of merchandise. 


Use of decision-making process when planning purchases may help one to 
acquire more of the things he needs and to receive greater satisfaction 
from his purchases. 


Planned spending is usually more effective when one establishes priorities 
based on what he already has and his long range goals. 


The consumer who studies, compares, and evaluates the information available 
from a variety of sources is better prepared to make intelligent, satisfying 
purchasing decisions. 


Knowing appropriate use and care of products purchased and applying that 
knowledge may help the consumer receive maximum satisfaction from his 
purchase and may help him avoid costly or embarrassing service calls. 
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The consumer has certain rights and responsibilities regarding merchandise 
he has purchased that does not meet expectations. In each instance, there 
are certain alternatives he may pursue. 
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SECTION TWO: CONSUMER BUYING 


UNIT III: Buying Services 
BEHAVIORAL OBJECTIVES 


Be able to (1) appraise the variety of choices within each service area and 

select those that best meet personal needs 

(2) recognize some of the rights and responsibilities of the buyer 
and the seller in the purchase and execution of a service 

(3) recognize the relationship between these two factors: 
(a) the quality of a service and the efficiency with which 
it is performed and (b) the degree of understanding that is 
reached between buyer and seller regarding what each expects 
of the other 


% SUGGESTED LEARNING EXPERIENCES 


1. Make a list of all the services you and your family have purchased 
during the past six months. Compile findings under the headings 
Suggested below to determine in what areas services have been most 
frequently needed. 


Personal services (dry cleaners, beauty shops, laundries, barber shops) 
Professional services (doctors, lawyers, dentists, accountants) 
Household help (yard care, household help, child care) 

Repair services (appliances, equipment, cars, TV sets, record players) 
Financial services (banking, credit, insurance, and investments) 


2. Study p. 13 in Your Shopping Dollar by Household Finance Corporation 
to become familiar with guides for selecting services. Discuss these 
guides. 


3. Role play the following situations in order to explore what the buyer 
% and seller of a service expect of each other. [NOTE TO TEACHER: 
Further role play situations for selecting financial services and 
personal services may be developed if desired. ] 


The hiring of a person for household help, baby sitting, or yard care 

(Household help) 

The making of an agreement between a parent and an orthodontist to 
2 begin the process of having a child's teeth straightened. 

(Professional services) 
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Taking a television set into a shop to have it repaired and adjusted. 
(Repair services) 


Discuss the role play situations and compile general guides one would 
consider in selecting services in each of the areas discussed. Include 
these points: 


Cost of service, when and how they will be paid. 

Exactly what you will receive for your money. 

An understanding of the terms of any paper you sign. 

Hours the service is available. 

How complaints are handled and adjustments made. 

How to evaluate the reliability, competence, training, licensing, and 
honesty of the service person. 

What the seller of the service expects from you, the buyer. 


4. Invite a representative from each service area, if possible, to 
participate in a panel discussion of the guides compiled for selecting 
services. Ask panel members to discuss points made under each guide 
and to suggest ways whereby the consumer could help the service person 
render his best and most efficient service. 


5. List one service with which you or your family are sufficiently pleased 
to use repeatedly when this service is needed. Describe this service 
in terms of the guides one should consider when selecting a service. 
Form groups according to the types of services represented. Within 
each group, compare your choices. Analyze reasons for different 
choices. Discuss with all class members. Draw conclusions regarding 
the wide variety of choices available within each service area and the 
influence of individual differences on making choices. 


6. Work in groups to describe an unpleasant and unsatisfactory situation 
involving the use of a service. Each group may present its situation 
to the class in whatever way it chooses. Possible techniques are: 


(1) Role play the situation, asking the rest of the class to identify 
with the buyer or the seller; then reverse roles in order to view 
the other side. 

2) Write and present a simple skit. 

3) Conduct an informal debate. 

4) Find or draw a cartoon depicting a dissatisfied consumer and a 
harassed service person. 


i i a 


Analyze each situation to determine what went wrong and how it could 
have been prevented or improved. 


KEY POINTS 


Consumer services may be classified under these headings: professional, 
personal, household help, repair, and financial. 
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The wide variety of choices within each service area affords the consumer 
an opportunity to be discriminating in selecting those best suited to his 
needs . 


Both the buyer and seller of a service have certain rights and respon- 
sibilities in the purchase and execution of a service. 


The quality of a service and the efficiency with which it is performed may 


be influenced by the degree of understanding that is reached between buyer 
and seller regarding what each expects of the other. 


REFERENCES 


STUDENT : 


Pamphlet 


Your Shopping Dollar. Chicago, Illinois: Money Management Institute, 
Household Finance Corporation. 
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SECTION TWO: CONSUMER BUYING 


UNIT IV: Housing and Home Furnishings 
BEHAVIORAL OBJECTIVES 


Be able to (1) recognize factors influencing housing and home furnishings 
choices 

) examine and appraise the types of housing available 

) identify reliable sources of housing information 

) examine current developments in housing 

) investigate possible methods of financing a home 

) form judgments in selecting appropraite housing and home 
furnishings in a given situation 

) consider criteria for selecting a home and recognize factors 
that may alter these criteria 

) recognize personal responsibilities related to renting or 

owning some form of housing 


SUGGESTED LEARNING EXPERIENCES 


1. View the filmstrips, Homes Are for People, by J.C. Penney Company to 
see the psychological and sociological needs a home can fulfill. 
Discuss other ways that you have observed homes fulfilling these needs. 
Consider how these factors influence housing choices. 


2. Read and discuss pp. 143-148 in Your Family and Its Money by Thal and 
Holcombe; pp. 4-7 in Your Housing Dollar from Household Finance Cor- 
poration; pp. 369-373 in Thresholds to Adult Living by Craig; pp. 159-166 
in Managing Livingtime by Raines; or pp. 195-222 in The Consumer and 
His Dollars by Schoenfeld and Natella to identify other factors that 
influence housing choices. Discuss these factors: (1) style of life, 
including amount and stability of income and other available resources, 
standard of living, and family mobility; (2) values, goals, needs, and 

® wants; and (3) family life cycle. 


3. Think of the different homes in which you have lived. Write a paper 
telling what you really liked about each home and what you disliked 
most. Also discuss the factors which influenced your family to make 
each housing choice. What future housing goals does your family have? 
What factors are responsible for their working to reach these goals? 

y Compare your responses with those of other class members. Identify 
factors that many of you hold in common. These shared factors will 
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(1) human factors--style of life, values, goals, and needs; stage of 
family life cycle; skills, abilities, and other human resources. 

(2) environmental factors--amount and stability of income; family 
mobility, safety, culture, social, technological, physical, and 
governmental influences. 


probably include: . | 


Write a paragraph discussing this apparent paradox: Though similar 
factors influence the housing choices of most people, the housing 

choices they make vary greatly. This will help you clarify the in- C1 
fluence of values on housing choices. . 


Identify your personal values in choosing a home. Take one of these 
values tests: Your Values in Choosing a Home by Cutler (see Part Two, 
p. 199) or Housing and Personal Values Test by Beyer (see Part Two, 

p. 209), and tabulate your score. Discuss. [NOTE TO TEACHER: Use 
Values in Housing (see Part Two, p. 212) as a guide for planning this 
discussion. 


View the floor plans from Houses Are for People by The Center for Urban 
Development to identify major values reflected in each home. Choose 

the house you like best. Is your choice consistent with your scores 

on the values test? What values would be important to the people who 

choose the other houses? Analyze the relationship between the values 

people hold and the housing choices they make. For what stage(s) in 

the family life cycle would each house be suitable? Which of the plans 

are adaptable to the changing housing needs inherent in the family life 

cycle? ‘a 


Work in small groups to collect three or four pictures of houses and 
floor plans that appeal to you strongly. Analyze your pictures to 
decide what values have been given major emphasis. Also identify the 
stage(s) in the family life cycle for which each house would be appro- 
riate; give reasons for your opinion. Use the "Swing Around" technique 
to let each group present its favorite house plan for the other class 
members to analyze and identify the values emphasized. What other 
human factors have been considered in each house design? What environ- 
mental factors have received special consideration? 


Find pictures of houses and house plans that illustrate Cutler's or 
Beyer's list of values. Then find pictures of families or individuals 
who you think would value each house highly enough to choose it for their 
home. Give reasons for the "matches" you make. Be sure to consider 

the stage(s) in the family life cycle for which each house would be 
Suitable. Discuss the appeal of environmental factors and any other 
human factors incorporated in these house designs. ‘@ 


Read and discuss one or more of the following references to determine 

the types of housing available along with the advantages, disadvantages, 

and costs of each: pp. 10-17 in Your Housing Dollar from Money 

Management Institute of Household Finance Corporation; pp. 318-325 in 

Consumer Economics by Wilhelms, Heimer], and Jelley; or pp. 148-153 in 

Your Family and Its Money by Thal and Holcombe. [NOTE TO TEACHER: The ‘3 
types of housing discussed are: Single family residences; apartments, 
cooperatives, and condominiums; and mobile homes. | 
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Study the classified ads to secure the information outlined below. 
[NOTE TO TEACHER: If you do not live in a city or large town where a 
variety of housing is available, buy newspapers from other cities 

for this activity. ] 


1. Find the cost of renting three furnished apartments that you would 
consider desirable for yourself and a roommate, if the description 
in the ad is accurate. What services and restrictions are listed? 
What features appeal to you and make you consider these apartments 
good choices? Which bills, if any, are paid? Find the same in- 
formation about three unfurnished apartments that sound attractive 
to you. 


2. Find the cost per month of water, electricity, gas, sewage, and 
garbage disposal for at least two couples whose rent does not in- 
clude these costs. Share with class members and find the average 
cost of these services. Compare the costs of renting an apartment 
with bills paid and renting one for which you pay your own bills. 


List the most essential items of equipment and furnishings you would 
have to have to live in an unfurnished apartment. How would the cost 
of these items affect the total cost involved in renting an unfurnished 
apartment? 


Go in small groups or as a class on a field trip to visit several of 
the apartments you chose on the basis of the advertised descriptions. 
Ask a manager of one or more of the apartments to show you a copy of 
the lease you would have to sign if you rented one of the apartments. 
Discuss these questions when you return to class: How accurate were 
the descriptions in the newspapers? Did you discover any desirable 
features about the apartments that were not mentioned in the ad? Any 
undesirable features? What are the obligations of the tenant and the 
landlord? [NOTE TO TEACHER: If you cannot interview an apartment 
manager, secure a copy of a lease and study it to determine the rights 
and responsibilities of the renter and the owner. See the example in 
Consumer Economics by Wilhelms, Heimer], and Jelley, pp. 334-335. 
Also refer to pp. 12 and 13 in Your Housing Dollar by Household 
Finance Corporation for points to check in the lease agreement. | 


Study the classified ads to secure information on homes for sale and 
homes for rent. On the basis of descriptions given, choose four 

homes for sale that especially appeal to you. List this information 
about each home: price and terms for financing, house size, and 
Special features. List the same information about four homes for rent. 
Discuss and compare findings. 


Visit several of the homes for sale and for rent that sounded desirable 


from the advertised descriptions. Try to visit homes of different 


price levels. Use the check sheet on pp. 20 and 21 in Your Housing 
9] 
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Dollar from Household Finance Corporation to evaluate both types of 
housing. Take notes on the following features: privacy, accessibility 
to facilities and services you consider desirable, character and 
appearance of the community and neighborhood, and other significant 
features. Discuss check sheet evaluations and written observations 
when you return to class and compare the rental properties with those 
for sale. List advantages and disadvantages of each. 


Develop a three-column chart for comparing the costs of renting with 
the costs of buying. In column one, list these expenses: rent, 
mortgage payments including principal and interest; taxes (if not 
included in mortgage payment); insurance (if not included in mortgage 
payment); utilities (list those not included in rent)--electricity, 
gas, water; repairs; maintenance; services--garbage disposal, parking, 
yard care and others; other costs. What economic advantages and dis- 
advantages does this chart reveal for renting? For buying? [NOTE TO 
TEACHER: If making a number of field trips is difficult (or impossible) 
in your school situation, one field trip--well planned, directed, and 
evaluated--could serve as an excellent guide in helping students 
establish criteria for evaluating housing. The other field trips 
suggested might evolve into home experiences for individuals or smal] 
groups who could report their findings to the class. ] 


Visit a mobile home agency and tour mobile homes of different sizes. 
Find the costs involved in buying and living in a mobile home (trailer 
park rental, utilities, operating costs of vehicle to tow trailer). 
Report to class. [NOTE TO TEACHER: If there is no mobile home agency 
in your town, ask if you may visit some of the mobile homes in a nearby 
trailer park. Interview occupants and ask them to list advantages, 
disadvantages, and problems unique to this kind of housing. ] 


Visit a cooperative, condominium, town house, or other type of housing 
somewhat different from the other types of housing visited to become 
acquainted with innovations in housing. List desirable and undesirable 
features of these types of housing. [NOTE TO TEACHER: Visit some of 
the different types of housing listed in the preceding experiences 

when realtors or builders hold “Open House." Secure the information 
indicated in the preceding activities. ] 


SS 


Read the descriptions of the couples in the J.C. Penney material How To 

Furnish a First Home or Financing a New Partnership. Do the following: 

1. Compare the human and the environmental factors that would influence 
the housing decisions of these couples. 

2. Use the decision-making process and prescribe for each couple the 
requirements each should seek for their first home. Consider their 
short-term and long-term goals, their resources, the alternatives 
from which they could choose, and possible outcomes of each alter- 
native (suggest at least two for each couple). Recommend a specific 
housing choice for each couple. You may refer to the housing you 
selected from the classified ads or from one of the field trips. 
Give reasons for your recommendations. 


92 


Cs 


‘@ 


Home Economics Section Two 
Instructional Materials Center Unit IV 
Lubbock, Texas 


19° 


20. 


ON 


22h 


20 


3. Trace the housing needs and decisions of any one of the couples 
through the various stages of the family life cycle. Recommend 
decisions you think they should make during each stage. 


Read and discuss the information presented in the extension bulletin 
B- ec Know Your Home Financing, from Texas A & Ms pp. B83: 165 in 


—_——_—_ oO OO > SC Ovl-— 3S 


As you read, oe a list of terms, with Cie definitions, that are 
new to you. Share with other class members and make a composite list 
of terms you should know which are related to home financing. 


Listen to a banker, FHA representative, and a savings and loan asso- 
ciation representative discuss types of loans available, sources of 
loans, the amount one can borrow from each source, down payment re- 
quirements, interest rates, and length of loans and special features 
or characteristics of each type of loan. Explain these terms: pre- 
payment privilege, open-end mortgage, package mortgage, and insured 
loans. [NOTE TO TEACHER: Develop a visual aid, such as a trans- 
parency in chart form, showing current figures for interest rates, 
terms (length) of loan, and sum of the monthly payments necessary to 
pay off an amortized mortgage for a given amount. This will enable 
students to see more clearly what credit actually costs. See p. 162 
in Your Family and Its Money by Thal and Holcombe or pp. 30 and 31 in 
Your Housing Dollar by Household Finance Corporation. | 


Interview a building contractor, realtor, and architect to determine 
the services they can perform for the prospective buyer, the cost of 
these services, and recommendations they would make to help a buyer 
control costs. Discuss. 


Listen to an attorney speak on the legal aspects of buying or building 
a home. Ask him to analyze and explain a mortgage agreement, contract 
of purchase, title protection, deed, and other papers and legal pro- 
cedures the buyer must cope with in making property transactions. 
Discuss. 


Secure bulletins on selecting and financing a home from your local 
extension agent or other governmental agencies in your community. 
Arrange a display of these materials. Work in small groups to select 
one or more of these materials and prepare a report for presentation 
to the class on the topic discussed. 


View filmstrip, Patterns for Protection, from the Insurance Information 
Institute to acquire the following information: definitions of stan- 
dards, requirements for protection, factors influencing the cost of 
insurance rates, and types of liability insurance available. [NOTE TO 
TEACHER: You may wish to use the related leaflet, Insurance for the 
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Home, from the Insurance Information Institute which summarizes the 
filmstrip. ] f 
Work in small groups to plan the home furnishings and equipment needs 

of one of the couples described in How to Furnish a First Home or 


Financing a New Partnership. Consider the values, goals, needs, and 
resources of each couple and list items you think they would choose. 


Establish criteria for the selection of these items. [NOTE TO TEACHER: 
It is assumed that there will be students in your class who have studied 
selection of home furnishings and equipment. If so, you may wish to (4 
include one or more of these students in each group with those who 

have not studied this material. If your students have not studied 
selection of furnishings and equipment, you may wish to spend a limited 
amount of time to teach them the facts that will enable them to make 
intelligent selections.] Take your list and find prices for each item. 
Establish priorities. Which items should be bought first? Within a 
short period of time? Within a year or two? As the couples progress 
through the various stages of the family life cycle, how will their 
furnishings and equipment needs change? What factors, other than the 
family life cycle, may influence these changes? Present your plans to 
the class in an interesting way. Role play a planning session between 
one of the couples, develop a flip chart, use cartoons to make some 

of your points (and illustrate some of their conflicts), or choose 

some other interesting means of presentation. Justify your selections 
by indicating how they will support the life style your couple has 
chosen. 


Ask an insurance agent to visit your class and answer any questions you ¢ 
may have about property insurance. Ask him to compare the costs of the 
different kinds of coverage. Discuss. 


Conduct a "housing search" by clipping over a two week period of time 
the articles from newspapers and magazines which tell about current 
developments in housing for special groups, e.g., low-income families, 
the disadvantaged, the aging and other groups. Share these with class 
members on the day assigned. Distinguish between governmental and non- 
governmental agencies sponsoring the development. [NOTE TO TEACHER: 
Secure current copies of Newsweek, U.S. News and World Report, McCall's, 
Changing Times, American Home, Better Homes and Gardens, and similar 
sources available to you for students to use in the "housing search." ] 


Fill in the crossword puzzle (see Part Two, p. 218) to help you review 
terminology related to selecting and financing a home. 


Read the situation called Housing Decisions (see Part Two, p. 222). | 
Use the decision-making process to help the couple described make their ( 
first major housing decision as well as some of the decisions they will 

face at other stages in the family life cycle. Use the questions given 

with the story to guide your thinking. 


Complete these open-ended statements to help you clarify your own 
thinking regarding what is important to you in housing. ‘@ 
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From all the different types of housing I've seen and read about, the 
type that appeals to me most is 
because 


® It would be important to me for a house to have these features: 
because (Give a reason for wanting each feature 


you listed.) 


My desire to have such features in my home indicates that these values 
are very important to me: (List values.) , 


Features I would try to avoid, that might even make me reject certain 
kinds of housing, are because 


In summary, this is what I want my home and my home life to be like: 
Some of the circumstances that would cause me to alter my present 
housing values are 

y 30. Develop a bulletin board display of pictures and articles to show 


current technological trends in housing. [NOTE TO TEACHER: Be sure 
to include articles about housing for persons with special needs. | 


KEY POINTS 


The interaction of many factors influences one's criteria for selecting 
housing and home furnishings. These criteria may change with changing 
circumstances. 


Although similar factors affect the housing choices of most people, the 
choices they make vary greatly. 


Each type of housing has its own advantages and disadvantages. 


A critical appraisal of the different types of housing available may help 
3 one establish personal criteria for the selection of housing. 


Reliable information regarding the legal aspects and financial obligations 
involved in housing selections should be acquired before contracts are 


Signed. 
Both governmental and private agencies are currently working to assist 
B certain groups of people in meeting their housing needs. 
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Factors involved in the total cost of home ownership depend on the sale 
price; on whether housing is bought for cash and/or credit; the size and 
terms of the loan, if any; taxes; insurance; closing costs; depreciation; 
and maintenance. 


Understanding of financing procedures and costs provides a basis for 
rational decisions in obtaining housing. 


The cost of credit for housing is affected by the rate of interest and the 
length of the amortization period. 


The terms of mortgages vary among various types of lending institutions as 
to the maximum amount that can be borrowed, tenure of the mortgage and rate 
of interest. 


The amount and kind of housing insurance purchased is influenced by the 


need, income, value of the house, nature of the housing mortgage, and cost 
of the insurance. 
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SECTION TWO: CONSUMER BUYING 


UNIT V: Buying and Maintaining Automotive Products and Services 
BEHAVIORAL OBJECTIVES 


Be able to (1) identify reasons for the need for personal transportation 
(2) compare factors involved in buying a new car, used car, or 
motorcycle, or leasing a car 
(3) recognize the risks involved in owning and operating a 
car or motorcycle 
(4) explain the state automotive insurance regulations 
(5) identify principal types of automotive insurance and compare 
costs involved 
) plan an automotive budget 


SUGGESTED LEARNING EXPERIENCES 


1. List reasons why you feel you need and/or want an automobile to 
determine whether your reasons are needs or just wants. Discuss. 


2. Find articles in current periodicals on the problems of getting to and 
from work. Share ideas and discuss such questions as: What can be 
done to ease the traffic problem during the rush hours? Are there 
others forms of transportation for getting to work besides a car? 


pp. 125- 138 in Me Ccrentiae iS eae by Schoenfeld and Natel la; 
pp. 173-174 in Consumers All by U.S. Department of Agriculture; or 
pp. 3-20 in Your Automobile Dollar by Household Finance Corporation 
for information on costs of operating a car. Discuss such questions 
as: What are some of the main factors to consider when buying a car? 
What are some guides for selecting a type of engine? What are the 
advantages and disadvantages of optionals? How do they affect the 
price? When is the best time to buy a car? Why is the dealer 
important? What does the warranty mean? Of what value is it? What 
can you find out about used cars from on-the-lot-driving and shop 
tests? Role play the situation, But Couldn't We Buy This Car? 

(see Part Two, p. 225), and answer the questions which- follow. 


4. Take a field trip to a car lot that has new and used cars. Find out 
what information you need to know as prospective buyers and ask the 
salesman to give his interpretation of the buyer's responsibilities. 
Discuss. 
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Work in a group and make a poster on "Tips for Used Car Buyers." Place | 
this poster in a place where the rest of the student body can read it. ‘ 
Work in groups and study what it would cost in terms of transportation 

to buy a new car, a used car, and a motorcycle or to lease a car. Be 

sure to include such factors as: purchase cost (down payments, avail- 

ability of financing, interest rates); taxes; optionals; maintenance; 

safety ratings; operation cost; license; and trade-in value. Report 

findings to class. Compare and evaluate results. Then formulate a 
check list for purchasing a new car, a used car, and a motorcycle or (@ 
leasing a car to help you in the selection of one. ‘ 


Ask the various dealers to examine your check list to see if they 
agree with the items. Share check list with the rest of the class. 


Nee ne ee re tiie 


an insight into buying a new or used car. Discuss. 


Participate in a "fishbowl" discussion on buying a new or used car or 
leasing a car to help you understand factors you need to consider when 
securing a car. [NOTE TO TEACHER: Three resource people need to be 
invited to participate in the discussion. A student acts as a moderator 
and is seated along with the three resource people. Three empty chairs 
are placed opposite the moderator and resource people and are occupied 
by class members who want to ask questions of the guests. ] 


Work in groups and secure additional information on whether it would (@ 
be cheaper to buy a car or to lease one. Share findings and discuss. 


Listen to a symposium composed of a banker, car dealer, and a represen- 
tative from a small loan company to find out the costs of buying a car 
on credit. Ask them how they finance a car and whether it is cheaper 
to pay cash for a new car. 


Complete the following open-ended statement: "If I had to buy a car 
on time, I would an 


Select a car advertised in the classified ad section of a newspaper. 
Describe the procedures you would go through before deciding if this 
was the car you wanted. 


Read pp. 178-183 in Your Family and Its Money by Thal and Holcombe to 
secure information on the different kinds of automobile insurance. 
Discuss. a 
Read the Texas Drivers Handbook to become familiar with the insurance 
laws and regulations in Texas. Discuss. 


View the filmstrip, Automobile Insurance, by the Insurance Information 

Institute to secure information on bodily injury coverages, property 

damage coverages, and how the cost of automobile insurance is 4 
determined. Discuss. ( 
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16. Listen to a car insurance salesman to find out what he thinks is the 
necessary and adequate coverage for an automobile. Discuss. 


17. Obtain copies of automobile insurance policies from several insurance 
companies. Examine and evaluate to see which offers the best pro- 
tection. 

18. Look at your automobile insurance policy to see if you feel you have 
adequate insurance. If not, what changes would you make? Give reasons 
for your decisions about the coverage you selected. 

19. Write to AAA or other automobile associations to find out current 
information on driving costs or find articles that discuss trans- 
portation costs. Discuss findings. 

20. Prepare a budget for automobile costs, using your personal or family 
car. Keep an actual record of costs for one month. Evaluate budget 
in relation to actual expenses. 


21. Work in groups and use the formula (see Part Two, p. 224) to figure 
out what it costs to operate an automobile. Share findings. 


KEY POINTS 


The automobile is a major purchase. 

The cost of operating a car needs to be considered in setting up a budget. 
There are many factors to consider before selecting a car. 

A person needs to investigate lenders before financing a car. 

Automobile insurance is a form of protection. 

Insurance is an essential part of a person's financial program. 


A plan for financial protection through insurance provides security for an 
individual or family. 


Individuals and families have the responsibility to provide for their own 


welfare beyond the basic expectations of, and protection provided by society. | 


——[ _ —————— 


Home Economics Curriculum Development. Washington, D.C.: American Home 
Economics Association, 1967. p. 29. 
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SECTION TWO: CONSUMER BUYING 
UNIT VI: Food 


BEHAVIORAL OBJECTIVES 


Be able to (1) relate food to cultural and socio-economic influences and 
psychological satisfactions 
(2) give reasons for the increasing cost of foods 
(3) recognize factors influencing family food costs 
(4) identify the advantages of making a shopping plan 
) recognize the need for flexible planning 
(6) identify methods that are used to encourage shoppers to do 
impulse buying 
) relate use of resources for meeting family food needs to 
values, goals, standards, and available resources 
) become aware of and recognize the widespread use of food 
additives 


SUGGESTED LEARNING EXPERIENCES 


1. Find out what changes have occurred in the food habits of individuals 
during the past 20 years. Consider such factors as the change from 
rural to urban living, increased education of the homemaker, and 
availability of fresh fruits and vegetables. Share your findings 
with the rest of the class. Summarize factors that influence food 
choices today. 


2. Pick one cultural group and find information on the eating habits and 
patterns of that particular group. Relate these habits and patterns 
to the values, goals, standards, and resources of that cultural group. 
Discuss. 


3. Read Chapter 1, 2, and 3 in People, Food, and Science by Cote to see 
3 how man has always had to secure food for survival, the influences on 
food in the United States, and the nutritional problems around the world. 

Discuss such questions as: What is food for? Why is food important? 
Why are food habits difficult to change? What are some of the factors 
that influence a person's food habits? What does food mean to you? 
Why are America's teen-agers so poorly fed? What can be done to help 
this age group improve their eating habits? What are some ways in 

d which food money is being wasted? 
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of food from an anthropologist's point of view. What are some factors 
that influence our food habits? Which of these factors affect your 
food habits? 


Listen to your teacher discuss the social and psychological factors f 


Read Chapter 22 in People, Food, and Science by Cote to see how the 

food industry has changed. Discuss such questions as: How has the 

food market changed? What are some factors that have caused food costs 

to rise at a rapid rate the past ten years? What are some of the 

predictions concerning supermarkets in the future? What has the con- (@ 
sumer done to change the food market? 


Read Chapter 23 in People, Food, and Science by Cote on making decisions 

in the market. Discuss such questions as: What factors determine how 

much you spend in the market on food? What are the different types of 
stores available for buying food? What factors will need to be con- 
sidered when selecting the store(s) in which you plan to shop? What 

are the advantages of making and following a shopping list? disadvantages? 


Discuss the various stages in the life cycle in relationship to food 
selection and preparation. Discuss such questions as: What resources 
are available to each stage? When does the homemaker have the most time 
to prepare food? least amount of time for food preparation? most 
energy? least energy? How do food needs change during the family 

life cycle? What factors affect the choices of resources to use at 

the various stages? 


Find a picture of a food item that is consumed by teen-agers. Bring (@ 
it to class. Analyze it for such things as: the amount of money spent 

in relationship to food value and the reasons for buying the item. 

See what food items the other members of your class brought. 


Read the article, "Twenty Ways to Save Money in the Supermarket," by 
Robert O'Brien in the May, 1970, issue of The Reader's Digest found on 
pp. 68-70. Do you agree with the suggestions? Can you think of others? 


Review the article "The Truth That Saves Money in the Supermarket," by 
Vivian Cadden in the July, 1970 issue of Redbook Magazine to see what 
her philosophy is on saving money in the supermarket. Do you agree with 
Lt? Explains 


Divide into three groups to compare ways of planning and shopping for 

family meals. Each group will shop for food for three days' meals for 

a family of four. All meals must meet the Basic Four requirements. 

Assume that you have such staple items as flour, sugar, shortening, 

and spices. Groups I and II plan menus for the three days and make a (@ 
shopping list of all items needed before you go to the grocery store. 

Group III will do no pre-planning. When you go to the grocery store, 

Group I, follow your list precisely; Group II, make substitutions that 

you consider wise or desirable; Group III, structure your meals as you 

shop. 


Compare cost of meals, time required for shopping, appetite appeal of ( 


meals, and problems encountered in relation to the type of shopping you 
did. Draw conclusions regarding the advantages and disadvantages of 
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each type of planning. Under what circumstances might each type be 
used to good advantage? Discuss findings. 


Listen to a panel discussion composed of three homemakers discuss what 
proportion of the family income is spent on food, ways to cut the food 
budget, unwise or impulsive practices they participate in, and ideas 
on how to make the best use of what they buy after the food has been 
purchased. Discuss their ideas. 


Work in pairs and with the permission of the manager of a local grocery 
store to see if you can observe the different shoppers in his store. 
Watch for people making "impulse" purchases. Discuss findings. 


Identify some store practices that managers use to encourage impulse 
buying. Some examples are: free samples, grouping of items, special 
displays. Go to several grocery stores and notice how the manager 

has arranged displays to encourage people to do "impulse" buying. 
Report your findings to the class and discuss. Compare prices of items 
in special displays with identical items on the shelves. Are they the 
same? If not, which is higher? 


Ask your mother what items she has purchased on "impulse" buying. Ask 
her to evaluate her purchase as to whether or not she would buy it 
again. What foods have you purchased on the "spur of the moment"? 

Was it a "wise" buy? Why or why not? 


Collect ads of different food sales. Analyze the reason for the 
promotion of the food. Discuss such questions: Is this a good buy? 
Is it a "leader"? Is it a seasonal item? 


Bring to class the food advertisements from the weekly newspaper to 

see how ads can be used in planning. Take the grocery list of 25 items 
that your teacher developed and work in teams to shop for the listed 
items from the advertisements. Give this information: store, ad- 
vertised price, brand, and size. The team that completes its list 
first and with the least amount of money is the winner. Discuss results. 


Interview a grocer to find out how many different items he has stocked 
in his store. Find out why he has stocked these items and on what 
basis he makes a selection. Report your findings to the class. Discuss 
such questions as: Why is it difficult for the grocer to stock certain 
items in the store? Does the consumer have any influence on the 
availability of products on the market? What can the consumer do to 
increase his influence? 


Go to a grocery store and find the many different forms in which you 


can purchase such items as potatoes, apples, bread. Be sure to secure 
the form, the name given to it if it is prepared, net weight, and cost. 
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Report your findings to the class. Are you surprised at what you found? 


In what types of situations would you use the various forms of the 
foods? How would you justify use of the more expensive items? 


20. Take one item such as biscuits and do a comparative study to compare 
resources required to prepare different forms of a food (see Part Two, 


p. 226). What are your conclusions? Are convenience foods a wise buy? 


Explain your answer. 


21. Role play or read the story of The Cost of Home Cooking by Mary 
Lumsden (see Part Two, p. 227) to see what factors besides money need 
to be considered in planning. Discuss. 


22. Examine several cookbooks, such as Joy of Cooking by Rombauer, to see 
the emphasis that is placed on food selection and preparation. Notice 
how some of the recipes are written and the reasons for writing the 
cookbook. 


23. Look at the cartoon on additives (see Part Two, p. 229) to become 
aware of the use of food additives. Discuss the questions. 


24. Listen to students give short reports on the history of food additives 
and on current legislation on food additives. Discuss. [NOTE TO 
TEACHER: You may wish to adapt this entire section on food to your 
individual situation. Some students may have had a wide variety of 
learning experiences in food management; other students may have done 
very little in this area. ] 


KEY POINTS 


The primary satisfactions provided by eating include the relatively imme- 
diate sensory and psychological effects it produces and the psychological 
meanings it has acquired. 


Food habits of individuals change as a result of indirect influences such 
as changes in supply resulting from advances in production, technology, 
and distribution; economic resources; and the educational, social, and 
cultural environment. 


Technological growth and current sociological trends promote developments 
in food processing, page seul cs of a variety of food forms, and changes in 
patterns of consumption. 


As more services are built into foods, the control of industry over the 
kinds and quality of food increases while that of the home decreases. 


Family food costs will vary with the size and composition of the family, 
the value placed on food, and the resources available. 


Rational choice becomes more difficult as the number of food products and 
ways of merchandising them increase. |! 
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Use of resources for household food production is influenced by the values 
(nutritive and non-nutritive) placed on food, the kind and quality of re- 
sources available, and the personal satisfaction derived from producing food. | 


When there is evidence that the addition of a particular nutrient or other 
additives to a food serves a useful purpose, the government defines and 
regulates such additions. 


The resources available for meeting personal and family food needs include 
personal capacities, available goods and services, and purchasing power. 


The choice of which resource to use in providing food for the family de- 
pends upon the quality of each resource available, the cost of the alter- 
natives and their effectiveness in producing the desired result, and the 
ability of the user to employ the resources for the purpose desired. | 


Discrimination is required in the selection of foods that contribute a 
balance of nutrients to the daily diet and at the same time fulfill such 
non-nutritive requirements for daily meals as are involved in meeting 
food budgets, family traditions, and individual preferences. 


Consumers' choices are a determinant of marketing practices, prices, and 
qualities of foods in the market. 


Informed consumers making rational and discriminating choices in the 


purchase of food can influence the functioning of the market to serve 
consumer interests and to improve the effective use of resources. 
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SECTION TWO: CONSUMER BUYING 
UNIT VII: Clothing 


BEHAVIORAL OBJECTIVES 


Be able to (1) perceive the socio-psychological aspects of clothing selection 
(2) examine individual differences in values, goals, and avail- 
able resources as related to clothing selection 
(3) recognize clothing needs at the various stages of the life 
cycle 
(4) apply the decision-making process to the selection of 
clothing 


SUGGESTED LEARNING EXPERIENCES 


1. Write your response to the picture (see Part Two, p. 230) to see what 
your response would be if everyone dressed alike in a uniform. Share 
your response with others in the class. Discuss. 


2. Discuss such questions as: Why do we wear clothing? Is this the same 
reason people in other cultures wear clothing? Why do you select your 
own clothing? Is it difficult to select clothing for someone else? 
Why? 


3. View the filmstrip, The Psychological Importance of Clothing, by J.C. 
Penney Company to see the relation of social and psychological factors 
to clothing. Discuss such questions as: Why do we need to express 
our individuality in our clothing? What do we communicate through 
clothing? How is clothing used to help make adjustments from one role 
to another? How is clothing used as a means of satisfying basic needs? 
How does clothing give a clue to one's personality? Why is it important 
for a person to clarify his values and goals? Relate these factors to 
clothing selection. When have you formed an opinion of another person 
by his dress? Explain. 


4. View the cartoons (see Part Two, p. 232) to recognize individual 
differences in clothing values. Discuss the questions. 


5. Find a cartoon, editorial, or quotation that illustrates factors such 
as values and roles as they relate to clothing. Write a short paper 
interpreting what the author is communicating. Share your findings 
with the rest of the class. Do they agree with your interpretation? 
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1. 


15. 


Lis, 


Ingenue, to see what proportion of the magazine is related to clothing. 
What do they do to appeal to teen-ager's values and goals? What are 
some of the values and goals that influence the clothing selection of 
women and/or men? 


Look at several teen-age magazines, such as Seventeen, Coed, or i, 


Read "The Apricot Dress" in the April, 1970 issue of the Coed Magazine 
and identify Barbie's values and the ways in which these were related 
to her goals. What basic needs were met? Did she use the management 
process in selecting the apricot dress? Explain your answer. 


Look at several examples of clothing in magazines. What does the 
clothing communicate to you about this person? Share your ideas with 
the rest of the class. Discuss. 


Find an illustration in which the clothing seems important and write 
a short paper to explain what you think this person is communicating 
to you by his dress. Explain your answer. 


Review the stages of the family life cycle and discuss clothing needs 
and/or wants at the various stages. Discuss such questions as: When 
is there the most demand on the clothing budget? least demand? What 
can families do to ease the clothing budget when the greatest demands 
are being made on it? How do clothing wants and needs change during 

the different stages? 


Write a paper on how you extend your clothing dollar. Include ideas 
on how you can make your clothes last longer. 


Bring a clothing advertisement and label to class. Identify the appeal 
in the ad. What information is given in the ad? What information is 
included on the label? What additional information would you need to 
secure before purchasing the article? 


Discuss such questions as: How does fashion relate to clothing 
selection? What factors does one need to consider before selecting 
clothing? Why do people sew today? Is it for the same reasons as 25 
years ago? What determines the amount of clothing we need? What are 
the factors that influence your own clothing choices? By what criteria 
do you make your clothing selections? What influences the standards 
that are acceptable to you in clothing? 


Use the story, Jane Decides, by Maurietta Cusey (see Part Two, p. 234) 

to see how she arrived at a decision. Discuss the questions at the end 

of the story. @ 
Work in small groups with a situation in which a family lost all of 

their clothing in a tornado. Plan what a teen-ager would need to pur- 

chase for herself. Her proportion of money to spend is $75.00. Itemize 

how she plans to spend the money. Share your plan with the rest of the 

class. 


Read pp. 28-59 in You Are a Consumer of Clothing by Garrett and Metzen. 6 
Discuss such questions as: What resources do you have available for 
meeting your clothing needs and wants? Which resources do you use most 


often? Why? What effect does this have on resources available to the 
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rest of your family? Have your resources for meeting clothing needs 
changed any in the last two years? If so, how? 


17. Describe an article of clothing you would like to purchase. Explain 
ways in which this garment reflects your values and goals. What do 
you think it will communicate to others about you? Which of your 
values and attitudes toward clothing are influenced by your parents? 
Your friends? 


18. Suppose you have $15.00 to spend on clothing. Apply the decision- 
making process (see Part Two, p. 107) as you plan the way in which 
you would spend this money. Do you usually make clothing decisions 
in this way? Why or why not? How might use of this process increase 
the satisfaction you receive from your clothing dollar? 


19. Read the situation, Alice Selects a Coat, (see Part Two, p. 236) and 
use the decision-making process as you help her select a coat. 


KEY POINTS 


Clothing is a means of communicating one's role. ! 


An individual may be more readily accepted in a particular role if he 
conforms to the group's clothing expectations for that role. 


Clothing may help the individual to make adjustments when changing from 
one role to another and to attain success in that role. 


Clothing may be used as a means of satisfying basic needs when these needs 
are not met in other ways. 


Clothing reflects an individual's self-concept. ! 


Clothing is a cue to personality; it conveys an impression of what the 
individual is, does, and believes. 


An individual uses clothing as a cue in forming impressions of others. 
a. Impressions made by appearance and dress have greater impact in 
limited contact situations. 
b. In order to create desired impressions through dress, the 
individual_needs to be aware of the meaning dress communicates 
to others. 


The factors involved in making clothing decisions include the individual's 


resources, needs and desires, family composition, and stage in the life cycle, 


Ld 


and on the mobility of people, climatic conditions, social environment, and 
stage in the fashion cycle.| 


The choices made in the acquisition and use of clothing are influenced by 
the individual's value patterns and the relative importance of his various 
clothing goals. ! 


The resources available for meeting clothing needs include available goods 
and services, purchasing power, personal information, ability, time, and 
energy. ! 


The availability and use of resources for achieving clothing goals are 
related to the allocation of resources to other individual and fami ly 
goals. 


ITaken from Concepts and Generalizations: Their Place in High School 


——_"-" —_—_——————— — eC 


Home Economics Curriculum Development. Washington, D.C.: American Home 
Economics Association, 1967. pp. 39, 42, 43. 
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SECTION THREE: CONSUMER CITIZENSHIP 


UNIT I: Government Protection of the Consumer 
BEHAVIORIAL OBJECTIVES 


Be able to (1) differentiate between the services provided by the various 
federal government agencies which protect and/or aid the 
consumer 

(2) compare the services provided by federal, state, and local 
government agencies in a particular community 

(3) collect and analyze newspaper and news magazine articles 
about the activities of the various government agencies 

(4) recognize the relationship between government services and 
consumer cooperation 

(5) inform others of services provided by government agencies 


SUGGESTED LEARNING EXPERIENCES 
1. Take pre-test on abbreviations of Federal agencies (see Part Two, 
p. 239) to see how many agencies you can identify. 


2. Read pp. 41-49 in The Consuming Public by McClellan; pp. 398-411 in 
Consumer Economics by Wilhelms, Heimer], and Jelley; pp. 15-35 in 


in Consumer Economic Problems by Wilson and Eyster; pp. 20-78 in 
Legal Protection for the Consumer by Crown; or the pamphlet, Guide to 
Federal Consumer Services. 


3. Work in pairs to investigate government agencies (see Part Two, p. 240) 
their backgrounds, reasons for formation, aims, functions, responsibilities 
and publications. Present information learned via skits, posters, or 
transparencies, and radio or TV interviews. As information is presented, 
fill out summary sheet (see Part Two, p. 241). 


4. Go to hardware store, drugstore, or the appliance section of a department 
store and list ten items that are sold under the provisions of the fair- 
trade laws. Make another list of ten items that are not sold under the 
provisions of the fair-trade laws. List selling prices for each item. 
Next go to another store similar to the first one and list prices they 
charge for the same items. Compare lists and explain similarities and 
differences in prices. 
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bi. 


123 


13. 


14. 


15% 


16. 


for each of the following activities or commodities? (a) meat or 
poultry sold in interstate commerce (b) counterfeit money (c) gas used 
for heating or cooking (d) unfair competition (e) impure cosmetics 

(f) use of mails for the promotion of lotteries (g) illegal issuing 

of stocks and bonds. 


Answer the following questions: Which federal agency is responsible 2 


Discuss such questions as: What federal agencies operate in your 

community? In what ways do they protect the consumer? Would this . 
service be supplied by anyone else if it were not by the Federal _ € 
Government? What might be the result if this service were not supplied? 


Listen to representatives of federal agencies in your community discuss 
the services available through their agencies. Discuss. 


Watch for and clip newspaper or news magazine articles for one week 
about the activities of the various government agencies. Discuss 
articles and analyze ways in which these activities affect the consumer. 


Volunteer to study two of the recent News Summary reports of the 
Federal Trade Commission. Report to the class on the nature of the 
FTC activities as seen through these reports. [NOTE TO TEACHER: News 
Summary may i obtained from the Federal Trade Commission, Washington, 
Dia Guam 20580). 


Write to the Special Assistant for Consumer Affairs (White House, 
Washington, D.C.) and ask what your class might do to strengthen the ¢€ | 
position of the consumer. Report to class. 


Write a letter to your state legislator to find out what state agencies 
offer services or enforce laws that protect the consumer, such as 

those affecting foods and drugs, labeling, advertising, frauds, public 
utility services, small loans and credit, and sanitation practices. 
Report to class. 


Interview or listen to a local government official to find out what 
services are provided locally. Discuss. 


Prepare a chart to show the relationship among services offered by 
federal, state, and local agencies. Share the chart with the rest of 
the class. 


Visit a local grocer and find out what inspections are made on food 
before he gets it and what inspections are made in his store. Discuss. 


View the filmstrip, Inspection for Your Protection, by the U.S. od 
Department of Agriculture to find out about inspection practices. 


Work in committees to investigate standards or grades for such items 
as tires, beef, poultry and eggs, butter, margarine, jams and jellies, 
carpeting, fuel oils and gasoline. Interview respective merchants to 
find information and/or find out where you can get the information. 

Present your findings to class. & 
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7%. 


18. 


19. 


20 


ZA 


Ane 


23% 


24. 


Check the court docket in your conmunity to see if any cases involving 
consumer problems are being tried. Plan to attend court during these 
sessions, if possible. Report to class. 


Invite a local lawyer or judge to discuss his experiences with cases 
involving consumer problems. Discuss the information presented. 


Listen to a panel consisting of a housewife, student, businessman, and 
representative from a government agency discuss such questions as: 

Do you believe business gains or loses as a result of government 
regulation? What consumer protection should be provided by the 
government and what responsibilities should be assumed by the consumer? 
Why is it necessary to have state legislation in addition to federal 
legislation for consumer protection? 


List things you did during the first two hours after you woke up which 
were affected by government services or read Consumer Information (see 
Part Two, p. 243). Examples might include: 


listened to radio (regulated by Federal Communications Commission) 

heard the weather forecast (courtesy of Weather Bureau) 

shaved or sprayed with aerosol bomb (regulated by federal agencies) 

dressed (measurements of clothes determined by Bureau of Standards, 
and fiber content policed by Federal Trade Commission) 

used make-up (checked by Food and Drug Administration) 

ate breakfast (bacon, ham, eggs, and milk checked or regulated by 
agencies; labeling information on cereal box regulated by Fair 
Packaging and Labeling Act) 

rode a bus (safety standards and rates regulated by Interstate Commerce 
Commission) 

used electricity or gas (rates controlled by Federal Power Commission) 

heard an advertisement (regulated by Federal Trade Commission) 


Discuss need for consumer protection by government agencies. Point 
out problems involved in enforcing the laws, the necessity of consumer 
cooperation, and the action consumers should take when they believe 
laws have been violated. 


Volunteer to read The Jungle by Upton Sinclair and report on the effect 
it had on government protection. 


Volunteer to give a report on the "Muckrakers" and their contribution 
to the emphasis on the need for reform and government action. 


Place a question box in the classroom and bring questions from parents 


and friends about protection given to the consumer. Draw questions and 
find the answer. Share with class. 
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25. Plan a "newspaper" or some other type of communication which would 
include information on the many agencies and services provided for 
and available to the consumer. Assume roles of a reporter, layout 
man, and cartoonist. Distribute the end product to students, parents, 
or other groups you think would be interested in receiving the information. 


26. Discuss the possibility of setting up an agency for other students that 
would provide information on services available to them as consumers. 


KEY POINTS 


Consumers are provided informative and protective services by government 
agencies at the local, state, and federal levels. 


The federal government helps to assure better products at reasonable prices 
by promoting free and fair competition among business firms and among 
individuals. 


Government agencies protect the consumer by insuring the purity, potency, and 
truthful and informative labeling of drugs and cosmetics and by regulating 
food additives and labeling practices for certain types of foods. 


There are many resource agencies to which consumers may turn when they 
suspect unfair or illegal practices. 


Cooperation and public interest are necessary for the enforcement of laws 
which protect the consumer. 


Pressure by consumers can eventually bring about legislation to change 
marketing practices. 


Some states have fewer agencies which work to protect the consumer than 
others. 


The closest contact the consumer has with government agencies is at the 
local level. 


The powers of the local government are generally derived from the state. 


In most situations, the consumer will appeal to local agencies for aid or 
protection. 


Consumer protection by government agencies is necessary because the variety ) 
of goods and services now available prevent the consumer from being 
knowledgeable about all of them. 
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SECTION THREE: CONSUMER CITIZENSHIP 


UNIT II: Government Legislation 
BEHAVIORIAL OBJECTIVES 


Be able to (1) relate provisions of federal legislation to the acts which 

protect the consumer 

(2) contact federal and state legislators to determine pending 
laws related to consumer protection 

(3) analyze provisions of "Fair Packaging and Labeling Act" and 
"Truth-in-Lending Act" to determine protection provided by 
them 

(4) discuss fair-trade laws from the viewpoint of the consumer, 
retail merchant, and manufacturer 

(5) state position in regard to government regulation of consumer 
affairs 

(6) investigate local ordinances which protect the consumer 


SUGGESTED LEARNING EXPERIENCES 


1. View the transparencies (see Part Two, p. 245) and discuss the main 
points of the laws dealing with consumer protection. Use handout 
Sheets (see Part Two, p. 250). Discuss such questions as: During 
which period was the most done for the consumer? Why do you think 
this happened? What do you predict for the next ten-year period? 


2. From the laws previously presented, select one in which you are 
particularly interested and write your Congressman for more information. 


3. Select a law and use a poster to interpret it to other consumers. 
Display these in your school, in local stores, or other places in your 
community. Report comments made by those reading the posters. 


4, Write your Congressman in Washington, D.C. and your state congressman 
to request information about recent and pending legislation related to 
consumer protection. Report reply. 


5. Read pp. 49-53 in The Consuming Public by McClellan, about the "Fair 
Packaging and Labeling Act.” Discuss how this act affects shopping 
for food and household supplies. [NOTE TO TEACHER: This reference 
points out the limitations, as well as the strengths, of the Act. ] 
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Volunteer to read pp. a 61 in The Consuming Public se McClellan, and 


Credit Cost ‘Tose from Federal Reserve System is secure information 
on the truth-in-lending bill. Report to the class giving background, 
reasons for the bill, and the strengths and weaknesses of the bill. 
Discuss. 


Bring copies of statements from revolving charge accounts, time pay- 
ment contracts, or installment contracts. Evaluate the information 
using the Yardstick for Comparison (see Part Two, p. 254). Discuss 
such questions as: What does the information mean to us? How do we 
use the information? Is there other information we need to know? 


Read pp. 415 in Consumer Economic Problems by Wilson and Eyster or 
interview consumers, retail merchants, and manufacturers. Assume the 
roles of consumer, retail merchants, and manufacturers and discuss 
the arguments for and against the fair-trade laws. 


Read pp. 61-77 in The Consuming Public by McClellan or other available 
sources to find out about federal control of deceptive advertising. 
Discuss the scope of federal activity in relation to the control of 
deceptive advertising. 


Work in buzz groups and discuss pros and cons of government regulation 
in regard to consumer interests and protection. In what areas does the 
government need to act as referee? Who best speaks for the consumer-- 
government, congress, consumer groups, market researchers, manufac- 
turers, or Cabinet officers? What is the consumer's role? the role 

of business? What limitations are there to government protections? 
[NOTE TO TEACHER: Refer to pp. 36-41 and 91-114 in The Consuming 
Public by McClellan for discussion of these issues.] _ 


Write a statement of your beliefs about government regulation of 
consumer affairs to clarify your understanding concerning government 
regulation. 


Volunteer to read and clip newspaper and magazine articles about 
legislation related to consumer protection. Start a class file of 
such articles. Show ones of particular interest to class, using 
Opaque projector. Discuss with class the implications of the news. 


Role play the situation in which a new consumer law is put through 
channels to become familiar with the process. One group could serve 
as representatives, one as senators, and one as conmittee members. 
Introduce bill, debate, vote, and obtain President's signature. 


View the slides, The Law Behind the Label, by Food and Drug Adminis - 


tration to see services provided by the Food and Drug Administration. 
Discuss. 


See the film, A Reason for Confidence, by Association Films to find out 
how the Food and Drug Act assures consumers of safeguards surrounding 
foods and drugs. Discuss. 
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16. Work in committees to investigate state laws and local ordinances in 
your area. Some possible measures taken by state and local govern- 
ments are listed on p. 392 in Consumer Economics by Wilhelms, 
Heimer], and Jelley. Report to class. 


KEY POINTS 
Individuals and families, as consumers, are protected by federal, state, 
and local laws. 


Knowledge of laws which protect the consumer enables him to be a more 
responsible consumer citizen. 


There is considerable debate over fair-trade laws in our economic system. 


As the marketing system becomes more complicated and impersonal, the need 
for government protection increases. 


Laws are continuously being made to uphold consumer rights. 
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SECTION THREE: CONSUMER CITIZENSHIP 


UNIT III: Fraud, Deception, and Quackery 


BEHAVIORIAL OBJECTIVES 


Be able to (1) analyze various types of offers and recognize examples of 
fraud, deception, and quackery 
(2) recommend action to take in response to fraudulent or 


) 
) 
deceptive practices 
(3) conduct a survey to determine types of frauds and schemes 
in area 
) plan a way to share information gained in this study with 
others 
) analyze own reaction to certain types of "gimmicks" 

) prepare a guide for protecting yourself from fraudulent 
schemes 


SUGGESTED LEARNING EXPERIENCES 


1. View the transparencies (see Part Two, p. 255) for an introduction to 
types of fraudulent and deceptive practices. Discuss. 


2. Present skits (see Part Two, p. 259) to become familiar with fraudulent 
schemes. Discuss questions such as: What schemes were shown in these 
skits? What approach did the salesmen use? How do you think you would 
have reacted? 


3. Use the "In-Basket, Out-Basket" technique to solve the problems 
presented by your teacher. Read each of the situations described on 
the "In" sheet and decide what you would do. Write your decision on 
the "Out" sheet and go on to the next situation. As a class, review 
all responses in the "Out" basket and discuss differences in the 
decisions which were made. [NOTE TO TEACHER: See Part Two, p. 
for examples. Design additional ones or collect real examples using 
legal and illegal situations. ] 


4. Select one of the following schemes which you would like to investi- 


gate. Read the following references and work in pairs to plana 
presentation on the scheme selected. 
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Schemes 


Door-to-door salesman 

Unordered merchandise 

Telephone solicitations 

Accepting C.0.D.'s for 
neighbors 

Photography schemes 

Charity gyps 

Homework schemes 

Packaging deceptions 

Health quackery 


References 


Schoenfeld and Natella. 
Furness. 


National Research Bureau. 


Beware of Consumer Pitfalls. 


Mail fraud 

Magazine subscriptions 

Home improvement swindles 

Bait advertising 

Referral racket 

Debt consolidation schemes 

Business opportunity schemes 

Wholesale prices, sales, "free" items, & 
contests 

Others 


The Consumer and His Dollars. 


ee —- 


pp. 291-309. 


How to Beat Cheats and Frauds. pp. 3-31. 


Seaver. Fads, Myths, Quacks--and Your Health. pp. 1-28. 

Better Business Bureau. Facts You Should Know About Schemes. pp. 2-16. 

Better Business Bureau. Consumer Information Series--Homework Schemes. 

Better Business Bureau. Consumer Information Series--Unordered Merchandise. 

Better Business Bureau. Consumer Information Series--Mail Order Profit 
Mirages. 

Better Business Bureau. Consumer Information Series--Ful fil lment 
Complaints. 

Better Business Bureau. Consumer Information Series--Bait Advertising. 


Chief Postal Inspector, U.S. Post Office Department. 


How the Postal 


Inspection Service Protects You Against Mail Fraud. 


Prepare an interview schedule as a class project and make a survey of 
parents and classmates to determine types of frauds and schemes they 


have seen and/or experienced. 


As the results of the survey are tabulated, 


discuss reasons these schemes were successful. 


View the film, Too Good to Be True, to see the examples of bait 


advertising portrayed. 


Discuss. [NOTE TO TEACHER: 


This film may 


be obtained from your nearest Better Business Bureau. | 


Bring any articles you might have which give examples of mail fraud, 
misleading advertisements, phony contests, and whatever else you can 


find. 


Discuss the appeal made by these gimmicks. 


Discuss aids the consumer can obtain in cases of possible fraud, 


deception, or misleading advertising. 
the Better Business Bureau, Chamber of Commerce, Legal Aid Society, 


Listen to representatives from 


and/or Post Office and discuss action consumers can and should take. 


Read Fight Back! 


The Ungentle Art of Self Defense by Federal Trade 


Commission and discuss action which can be taken by the consumer be- 
fore and/or after being gypped. 


Set up a situation in which someone has been the object of a fraudulent 
Write a letter of complaint to the proper agency. 


scheme. 


Document the 


facts (who, when, where, what), decide to whom the complaint goes, and 
State action you wish taken. 
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8. Clip and bring to class advertising you believe is misleading. Look 
for those which offer "wholesale" prices. In committees, compare 
the "wholesale" prices with those for the same item at other stores. 

Yy Report findings. 


9. Listen to a representative of the Food and Drug Administration discuss 
health quackery. Discuss. 


10. Role play a situation in which a piece of unsatisfactory merchandise 
is returned to the retailer. Discuss the situation. 


11. Plan a program dealing with fraudulent practices which could be 
presented at a school assembly, PTA meeting, FHA meeting, or some 
community function to acquaint citizens with these practices. You 
may want to use some of the ideas you prepared for previous class 
presentations. 


12. Work in buzz groups and discuss your reaction to trading stamps, 
premiums, coupons, prizes, and contests. What effect do these have 
on your buying practices? Explain. 


® 13. Prepare, as a class, a guide for protecting oneself from fraudulent 
schemes and plan some way to share this guide with others. 


14. Select advertisements from newspapers and magazines or various types 
of offers received in the mail and analyze them to determine which 
ones seem legitimate and which ones seem questionable. 


KEY POINTS 


There are a number of types of fraudulent and deceptive schemes used by 
unscrupulous salesmen and businessmen. 


The consumer is less likely to be influenced by fraudulent or deceptive 
schemes and health quackery if he is aware of the approaches used in the 
promotion of these. 


® The consumer who takes time to shop for what he wants and who can judge 
quantity and quality accurately is less likely to be cheated than the 
uninformed consumer. 


When fraud or deception is suspected, the consumer should report it to 
») the proper authorities. 
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Although the consumer is given some protection by laws and government 
agencies, it is the responsibility of the consumer to be alert to 
questionable schemes. 


Fraudulent schemes succeed because they are aimed at such human goals as 
the desire to make money, remain young, stay healthy, or get a "good deal." 
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SECTION THREE: CONSUMER CITIZENSHIP 
Qa UNIT IV: Rights and Responsibilities 
BEHAVIORAL OBJECTIVES 


Be able to (1) give illustrations of each of the rights of consumers in 

our society 

(2) plan ways to protect your rights as a consumer 

(3) recognize responsibilities of the consumer 

(4) analyze yourself in terms of acceptance of consumer 
responsibilities 

(5) recognize relationships between rights and responsibilities 
of consumer 

(6) dramatize situations in which consumer responsibilities 
are being met 

(7) willingly practice ethical responsibilities of consumers 


>) SUGGESTED LEARNING EXPERIENCES 


1. View the visual (see Part Two, p. 266) and discuss the rights of 
consumers as outlined by President Kennedy in 1962. Work in buzz 
groups with each group taking one right. What does this right mean 
to you? What are some examples of ways in which we uSe these rights? 


2. Interview a foreign student and/or someone who has lived in another 
country to determine consumer rights in other countries. If possible, 
tape record the interview. Discuss. 


3. Discuss ways in which. consumers' rights are protected in the United 
States. Are there differences in other societies in the rights of 
consumers? For example, do people in other countries have as much 
right to choose and to be heard as American consumers? 


Clip magazine and newspaper articles which deal with consumer rights 
BO ] and indicate, in a sentence or paragraph, with which right the 
article deals. 


Natella to see the responsibilities consumers have in contrast to 
their rights and the relationship between these responsibilities and 
9 consumer education. Discuss. 
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View transparencies (see Part Two, p. 268) and answer discussion 
questions dealing with responsibilities of the consumer. 


Select a consumer responsibility and plan a display illustrating your 
concept of that responsibility. You may prefer to investigate in depth 
one of the responsibilities and report your findings to class. For 
example, you might investigate the use of natural resources which are 
limited. 


Develop a rating scale for measuring the extent to which you assume 
your responsibilities as a consumer. Use three columns and describe 
what the expert, average, and uninformed consumer would do. For 
example: 


Expert Average Uninformed 
Reads labels carefully Glances at labels Completely ignores 
and knows what to ex- labels 


pect of products 


Dramatize situations such as the following, to see how consumers 
Should assume their responsibilities: 


Deal only with reliable businesses 

Report unlawful practices to proper authorities 
Read labels and directions 

Evaluate carefully printed consumer aid materials 


Identify ways in which consumers can assume responsibility for 
legislation affecting the consumer, for unfair business practices, 
and for customer services provided by business. Discuss. 


Discuss some of the ethical responsibilities of consumers. What 

effects do shop-lifting, unnecessary return of goods due to careless 
buying, and refunds or exchanges for products abused by the consumer, 
have on business? How can the public be informed of the way in which 
their consumer practices increase the cost of goods and services? 

Plan a project for informing the public of their responsibilities. 

Use such media as newspaper articles, radio and TV "spot" announcements, 
and posters. 


Volunteer to read one of the following books or other similar books 
to become familiar with consumer problems in our society. Report to 
the class. 


The Spenders by Steuart Henderson Britt 
The Tastemakers by Russell Lynes 

The Hidden Persuaders by Vance Packard 
The Waste Makers by Vance Packard 

The Status Seekers by Vance Packard 

The Naked Society by Vance Packard 
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12. Complete the following statements to summarize what you have learned 
about consumer rights and responsibilities: 


My rights as a consumer are: 
My responsibilities aS a consumer are: 


13. Rotate the responsibility of writing a newspaper column each week for 
several weeks on "Consumer Citizenship," to stimulate interest in 
consumer's rights and responsibilities. Publish the column in school 
or local newspapers. 


KEY POINTS 
Consumers have both rights and responsibilities within our economic 
system. 


Rights of consumers include the right: to be informed, to choose, to 
safety, and to be heard. 


Rights of consumers in the United States are more varied than those of 
consumers in some societies. 


Consumer education helps citizens to assume their responsibilities as 
consumers . 


Our personal consumer power and economic system can be protected and 
improved only if consumers assume their responsibilities for being 
better consumer-citizens. 


Individuals and families can promote their economic welfare by using 
their consumer rights as citizens in the market place. 


Consumers have certain ethical responsibilities as they function in the 
business world. 
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SECTION FOUR: THE CONSUMER AND THE ECONOMY 
UNIT I: The Consumer in the United States 


BEHAVIORIAL OBJECTIVES 


Be able to (1) recognize the role of the consumer in the economy 

(2) explain how the level of living changes at various stages 
of the family life cycle 

(3) identify ways in which teens contribute to the national 
economy 

(4) understand the motivations which stimulate consumers to 
purchase 

(5) analyze influences on consumer choices 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 47-65 in Your Family and Its Money by Thal and Holcombe, 
pp. 28-44 in Consumer Economics by Wilhelms, Heimer], and Jelley; 
pp. 18-58 in Economics for Our Times by Smith; or pp. 72-88 in 
General Business for Everyday Living by Price, Musselman, Hall, and 
Weeks to gain an understanding of the role of the family in the 
functioning of the economy. 


Discuss questions such as: What is a level of living? How does your 
level of living compare with that of your parents? your grandparents? 
How does the level of living change during the various stages of the 
family life cycle? What are some of the problems facing consumers 
today? How and why is the family essential to our economy? 


2. Find current articles in magazines such as Changing Times, U.S. News 
and World Report, Business Week, Time, or Newsweek which are concerned 
with the national economy to become aware of current economic 


problems. Report on one article and share with class. 


3. View the filmstrip, The Role of Consumers, by Joint Council on 

Economic Education to understand the importance and present status of 
consumers. Discuss questions such as: How important is the consumer 
in today's economy? What is the consumer's status compared to that of 
business? Government? What is the role of an intelligent consumer 
citizen? [NOTE TO TEACHER: The booklet accompanying the filmstrip 

o gives additional suggestions for discussion questions and student 
activities. | 
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4. Read Youth's Place in the Economic Cycle (see Part Two, p. 279). 
Discuss such questions as: How many members of the class have a 
regular income? How is this income distributed? What kind of buying 
practices do you use? Do you exercise your responsibility as a con- 


Sumer? In what ways? 


9. View the filmstrip, Exploited Generation by Guidance Associates to 
understand teen-age spending. Discuss such questions as: How do the 
teen-ager's spending habits affect the economy? From what sources does 
the teen-ager receive the money he has to spend in the market place? 
What do merchants do to encourage teen-agers to spend their money? 

How are teen-agers' needs and wants satisfied? What are some creative 
things that could be done in high schools to help teen-agers understand 
their shopping habits? How do teen-agers determine what kinds of goods 
are to be produced and in what quantity? How will the teen-agers ' 
buying habits of today influence the economy 10-15 years from now? 


6. Discuss such questions as: Do you feel that most advertising is informa- 
tive? Why? How do you react to most advertising claims? Do you feel 
that advertising influences your purchases to a great extent? Give 
examples. 


7. Take an ad and work in buzz groups to discuss such questions as: What 
kind of information do you as a consumer want in this ad? How should 
this information be made available to the consumer? How can we educate 
consumers to be more informed about this product? What are you as a 
consumer going to do about it? C | 


8. Take turns imitating advertising slogans from TV and radio to determine 
the effect each one has on you. Discuss. 


9. View the filmstrip series, Consumer Education Series, by Institute of 
Life Insurance to understand the influences consumers have on production 
of goods and services. Discuss questions posed in the filmstrip as 
you progress through the filmstrips. [NOTE TO TEACHER: See filmstrip 
guide for possible questions. ] 


10. Discuss the following questions to understand the influences consumers 
have on production of goods and services. What is the greatest single 
influence on consumer choice-making? What other factors influence 
consumer choice-making? Explain. 


11. Write a paper answering the following questions to understand the 
problems consumers face in a changing society. In what ways are students 
an important economic force? What problems do students face as , 
consumers? parents face as consumers? What can be done to eliminate @ 
these problems? 


KEY POINTS 


The family has changed from a productive unit to a consuming unit and is 
dependent upon national conditions for economic well being. 
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Consumers ' needs and wants are satisfied by economic goods and services. 


Consumers have a part in determining what kinds of goods are to be produced 
and in what quantities. 


The family is essential to the functioning of the economy. 


The family's level of living is affected by its stage in the family life 
cycle. 


Teen-age spending plays an important role in the national economy. 
Because teens are big spenders today, and will spend even more tomorrow 
as heads of families, it is essential that they recognize their role in 
the economy. 


Consumer choices in the market place are influenced by a number of factors. 
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SECTION FOUR: THE CONSUMER AND THE ECONOMY 
UNIT II: The Economic System 


BEHAVIORAL OBJECTIVES 


Be able to (1) explain how the economic system operates 
(2) recognize the dependence of consumers upon business to 
satisfy economic needs and wants 
(3) familiarize yourself with the economic principles essential 
to a citizen for effective participation in our economic 
system 


SUGGESTED LEARNING EXPERIENCES 


—S— SS SECO O 


eerie pp. satin 16 and 452-463 in FNS aReRAECon Economics by Wilhelms, 
Heimer], and Jelley; pp. 1-61, 143-156, 215-275 in Consumer Economics 
by Wilson and Eyster; pp. 58- 160, 338- 374 in Economics for Our Times 
by Smith; or pp. 26-62 in General Business for Everyday Living by 
Price, Musselman, Hall, and Weeks to understand how the economic 
system operates. Discuss. 


2. Review the filmstrips II and III of The Role of Consumers by Joint 
Council on Economic Education to recognize the dependence of consumers 
upon business conditions. Discuss such questions as: What is a free 
enterprise system? What is inflation? What is deflation? Recession? 
In what ways does government help individuals to consume more wisely? 
How are changes in the economy measured? 


3. Listen to an economist or other qualified person discuss "The Economic 
System in the United States," as an introduction to basic economic 
principles. Participate in a class discussion of the points made in 
@) the presentation. 


4. Listen to a symposium in which a banker, an attorney, a savings and 
loan director, and a financial management expert explain the problems 
of our changing economy. Discuss the issues brought up by the panel. 


Philadelphia, The Spark of Economic Growth by National Research Bureau, 


9 5. Read The Mystery of Economic Growth by Federal Reserve Bank of 
Profits and the American Economy by United States Department of 
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Commerce, or Understanding and Using Economics by Better Homes and 
Gardens Reader Service to gain a better understanding of our economy. 
Report findings to class. 


6. Write a paper or present an oral report to the class on the role of 
the family in the economic system. 


7. Prepare a circle graph that shows the Gross National Product for the 
past year to become aware of the distribution of consumer income in 
the economy. Data for the chart may be secured through a public 
library or a school library. 


8. Scan newspapers and magazines to become aware of consumer economic 
issues affecting consumers. Report to the class on one article of 
particular interest to you. 


9. Read pp. 340-348 in Economics for Our Times by Smith; pp. 229-241 in 
Applied Economics by Kennedy, Olsen, and Dodd; pp. 255-264 in Consumer 
Economic Problems by Wilson and Eyster; or pp. 17-37 in The Consumer 
and His Dollars by Schoenfeld and Natella to understand the role of 
government control in our economy. 


10. List examples of government control at the federal, state, and local 
levels that affect the marketing of certain goods to become aware of 
types of government control. Why are these controls necessary? How 
do they protect the consumer? 


11. Write a paper explaining ways in which the federal government controls 
or regulates the stability of our economy. Give your reactions to 
these controls. 


12. Identify the goods and services sold by a food market, car dealer, and 
a laundry service and then write answers to the following questions: 
Which of the goods and services could you have provided yoursel f? 
Which goods and services could you not provide for yourself? Why are 
we not entirely self-sufficient? 


KEY POINTS 


Our economy is not stable, but fluctuates according to the influence of 
many complex factors. 


The economic activities of government are protection, service, regulation 
of private economic activities, and promoting economic stability and 
growth. 


Modern production, characterized by specialization, standardized products, 
and mass production, increases the consumer's dependence on business for 
satisfying his economic needs and wants. 


A capitalistic economic system is one in which private individuals own 
the capital and enjoy free enterprise in its use. 
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SECTION FOUR: THE CONSUMER AND THE ECONOMY 


Q UNIT III: Sources and Functions of Money 


BEHAVIORIAL OBJECTIVES 


Be able to (1) recongize the function of money in our economy 
2) recognize the relationship between the supply of money 
in the economy and the prices of goods and services 
(3) describe the circular flow of money in the economy 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 149-167 in Applied Economics by Kennedy, Olsen, and Dodd; 

pp. 181-199 in Consumer Economic Problems by Wilson and Eyster; 

® pp. 228-237, 284-296 in Economics for Our Times by Smith; or pp. 62- 

s 72 in General Business for Everyday Living by Price, Musselman, Hall, 

and Weeks ; Money and Economic Balance by Federal Reserve Bank of 
New York; Money and You by The American Bankers Association; or 
Money: Master or Servant? by Joint Council on Economic Education to 
recognize the function of money in the economy. 


2. Read Two Sides of Money (see Part Two, p. 283) and What Is Money? (see 
Part Two, p. 287) to gain an overall view of the functions of money. 
Discuss such questions as: What is money? What are the functions of 
money? What is the relationship between government and money? What 
is the relationship between production and consumption? What is the 
role of money in this process? What are the eight basic functions of 
a business? Give examples of how each of these operates in business 
and in the family. What are some differences between social business 
Situations and family business situations? What mediums of exchange 
have been used in the history of money? What mediums of exchange are 
used today? What qualities must a satisfactory money possess? 


&) 3. Work in groups and prepare a bulletin board or chart to illustrate 
the development of money in the United States. Discuss. 


4. Write a paper on "An Unusual Form of Money" or "How Money Has Changed 


Through the Years" to become aware of the history of money. Check 
with your librarian for sources of information. 
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5. Discuss the circular flow of money in order to better understand the 
relationship between money and the business cycle. [NOTE TO TEACHER: 
Use transparency The Circular Flow of Money (see Part Two, p. 288). ] 


6. Read ie 38, AO, PAR 2785 2315 in Economics for Our Times by Smith; 


mn 


pp. 64- 66 in General Business for Everyday Living by Price, Mis seinen 
Hall, and Weeks; or pp. 113-121 in Consumer Economic Prob lems by 
Wilson and Eyster to understand the difference between money and real 
income. 


7. Write a paper comparing money income and real income to ciarify their 
Similarities and differences. 


KEY POINTS 
The value of money depends upon the total quantity of money in the 
economic system and the stability and growth factors. 
The value of money is measured by what it will buy. 


Money income represents the purchasing power of consumers and the national 
economy . 


Money is a serviceable means to an end of producing and distributing 
economic goods and services. 
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SECTION FOUR: THE CONSUMER AND THE ECONOMY 
UNIT IV: The Market System 


BEHAVIORAL OBJECTIVES 


Be able to (1) define terms related to the market system 
(2) identify the steps in the marketing process 
(3) identify and explain the functions of types of markets 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 78-84 in Applied Economics by Kennedy, Olsen, and Dodd; 
pp. 16-28 in Consumer Problems by Wilhelms, Heimerl, and Jelley; 
pp. 61-79, 101-125 in Consumer Economic Problems by Wilson and Eyster; 
or pp. 17-26, 43-52 in General Business for Everyday Living by Price, 
® Musselman, Hall, and Weeks to gain an overall understanding of the 
market system. 


Discuss such questions as: What is marketing? What are the functions 
of marketing? How are consumer goods marketed? How much does 
marketing cost? How do convenience goods affect prices in the market? 
What determines the size of a market? What are some types of markets? 
What middlemen are involved in our market system? How does marketing 
contribute to our standard of living? 


2. Read pp. 32-45 in Economics for Our Times by Smith, pp. 3-4 in The 
Consumer and His Dollars by Schoenfeld and Natella; or pp. 80-85 in 
General Business for Everyday Living by Price, Musselman, Hall, and 


Weeks. 
Devise a list of factors which influence consumers in the choice of a 
market. 

a) 3. Prepare a chart or bulletin board showing the characteristics of the 


marketing system to illustrate the relationship between functions of 
the marketing system in the economy. 


4. Listen to a local merchant speak on his role in the marketing process. 
Discuss such questions as: At what level of the marketing system does 
this business operate? How is this business related to the total 
® economy? 


5. Work the crossword puzzle (see Part Two, p. 290) on marketing terms 
to check your understanding of marketing terminology. 
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7. Report on one step in the marketing process to understand the functions 
of each stage in the marketing process. [NOTE TO TEACHER: Steps 
which students might select are: determining and developing products 
to be marketed; assembling raw materials; transporting goods; 
processing or manufacturing; standardizing, sorting, and grading of 
products; packaging and labeling; storing; conducting research; 
gathering, assembling, and using information about economic and market 
conditions and trends; financing and risk taking; determining prices; 
selling; communicating with different elements of market system. ] 


KEY POINTS 


Price is determined by the balancing of supply and demand. 
Marketing helps families achieve a high level of economic living. 


In our economy, the role of government is to regulate and promote business 
for the benefit of the public. 


Each step in the marketing process has a unique function and affects 
production and distribution of products. 
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SECTION FOUR: THE CONSUMER AND THE ECONOMY 


UNIT V: Banks and Banking Services 
BEHAVIORIAL OBJECTIVES 


Be able to (1) identify the functions and services of the three different 
kinds of financial institutions: savings banks, commercial 
banks, and savings and loan associations 

(2) list the advantages of using bank services 
(3) reconcile a bank statement 


SUGGESTED LEARNING EXPERIENCES 


1. Read pp. 182-222, 234-253 in General Business for Everyday Living by 
Price, Musselman, Hall, and Weeks; p| pp. 248-274 in Economics for Our 
Times by Smith; pp. 208-245 in Your Family and Its Money by Thal and 
Holcombe; pp. Ge 92, 364-371 in Consumer Economics by Wilhelms, 
Heimerl, and Jelley; or pp. 199-215, 317-343 in Consumer Economic 
Problems by Wilson and Eyster to gain an understanding of banks and 
banking services. 


Discuss such questions as: What is the role of savings and loan 
associations in our economy? Is this the only type of savings 
institution? What are others? How does the role of the commercial 
bank compare to the role of the savings and loan association? 


2. Find out the different types of banks in your community and the 
functions of each of the banks. Report findings to the class. 


3. View the filmstrip Money and Banking by Association Films, as an 
introduction to banking services. Discuss such questions as: What is 
the role of commercial banking as part of the enterprise system? What 
service do banks perform? What types of deposits are made at banks? 
What is the process for handling checks in a bank? What types of loans 
are made at banks? 


4. Read Money and Banking in Our Everyday Living, How Banks Help, or 
using Bank Services from the American Banking Association or The 


Story of Checks from the Federal Reserve Bank of New York to see the 
relationship between banking and the economy. 


Discuss such questions as: What is the role of banks in our economy? 
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What are the different kinds of banks and bank services? How do 
the different banks serve the consumer? Why are banks important to 
our economy? 


5. Take a field trip to a bank and have the banker explain how the bank 
Operates to become aware of the operation of the bank. Discuss. 


6. Prepare a bulletin board illustrating functions of a bank to clarify 
banking operations. 


7. View the filmstrip from the kit, Paying By Check, by American Bankers 
Association, as an introduction to checking account services. Discuss. 


8. Take a field trip to your bank and obtain forms frequently used by 
depositors. Ask about the requirements for opening a checking account 
and the regulations for operating a checking account. 


Discuss such questions as: How do I open a checking account? A 
Savings account? Why should I open a checking account? Why can't I 
just save my money at home? What are the benefits of bank services? 


9. Do a field study by going to visit one or more banks in your community 
to find out what services they have to offer the depositors. For 
example, you might want to find out such things as building facilities, 
convenience, service, and free and educational materials. 


10. Read Protect Your Checking Account (see Part Two, p. 293) to become 
aware of the importance of check writing procedures. Discuss. 


11. Reconcile a bank statement with a check book record to develop skill 
in caring for a personal checking account. 


12. Listen to a banker explain how a savings and loan association operates. 
Participate in a discussion of ideas brought out by the speaker. 


13. Play the Money Game (see Part Two, p. 295) to check your knowledge of 
banks and bank services. 


14. Play Economic Jeopardy (see Part Two, p. 303) to check your understanding 
of the consumer in the economy. 


KEY POINTS 


Banks facilitate the exchange of money in the economy. 
Checks are used in place of cash for safety and convenience. 


Banks loan and invest the savings of individuals and/or groups to benefit 
the entire economy. 


Banks deal in money lending services for a profit. 
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The status of the economy and accompanying government regulations determine 
a bank's willingness to lend money. 
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